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MINISTRY OF INFORMATION AND BROADCASTING

CENTRAL BUREAU OF COMMUNICATION

(AV PRODUCTION)

Soochna Bhawan, CGO ComPl.ex

Lodhi Road, New Dethi-1 10003

30th Jun 2026

ADVISORY

Subject phase 3 - Empanetment of AV Producers Generat Pool. and Startup Poo[ - Stage-ll

Evatuation - regarding.

This is with reference to the subject cited above and the apptications submitted by interested

entities to CBC for empanetment as AV Producers under General. Poo[ and Startup Pool'. ALtthe

appLications (GeneraL and Startup Poot) successfutl.y submitted between 13th Sept 2024 -
12th Jun 2026 areunder scrutiny in accordance with the Poticy Guidetines for Empanelment as

Audio-VisuaI Producers/ Agencies.

2. Appticants in phase 3 under General Poot and Startup Pool. that have been found fit for

participation in Stage - ll eval.uation based on poticy guidetines are enctosed as Annexure - l.

Att the other appl.ications received during the above referred time period under Genera[ and

Startup Poot, are under scrutinY.

3. The appl.icants Listed in Annexure-l and Annexure-ll are hereby invited to appear for the

Stage-1 evatuation before the Empanetment Advisory Committee on the date and at the time

specified in the respective Annexures, at the fottowing venue:

Room No.259, Main Conference Hatt, Second Ftoor

Central, Bureau of Communication, Soochna Bhawan, CGO Comptex

LodhiRoad, New Del'hi

5. Appl.icants that have been shortl.isted for stage-ll evatuation are advised to ensure that at

their creative director is present et the venue to del.iver a presentation. The presentation shott[d

incl.ude the showreel. of past \n/ork, concept note, creative conceptual.isations, atrd scratch

creatives focusing on any one theme Listed in this advisory. Pl'ease refer to the guidetines

provided in Annexure - lll for detaited instructions.

6. For any queries, ptease write to avempatretment-cie@gntajteOm,

This issues with the approval' of the competent authority S'oP\'"
(KAnurag Kumar)

Deputy Director
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ANNEXURE -I

Presentation Schedute - Generat Poo[ Agencies

S.

No.
Date

AppLication
No.

Category Producer Name Time SLot

1 07.07.2026 0825F0023 C
Big Trunk Communications

PVt Ltd

02:30 PM -
02:50 PM

2 07.07.2026 0225F001 3 C BUBNAADVERTISING
02:50 PM -
03:10 PM

3 07.07.2026 0825F0028 A
Content for Good Private

Limited

03:10 PM -
03:30 PM

4 07.07.2026 0825F0036 C
Content for Good Private

Limited

03:30 PM -
03:50 PM

5 07.07.2026 1225F0004 A Darpan Productions
03:50 PM -
04:10 PM

6 07.07.2026 0426F0031 A
De Works Communications

Private Limited

04:10 PM -
04:30 PM

7 07.07.2026 0426F0006 C
De Works Communications

Private Limited

04:30 PM -
04:50 PM

8 07.07.2026 01 26F0008 A
DRASHTI

COMMUNICATION

04:50 PM -
05:10 PM

9 08.07.2026 0226F0027 A
GREEN GOLD ANIMATION

PRIVATE LIMITED

10 08.07.2026 0625F001 5 C
lbroadT Communication Pvt

Ltd

02:50 PM -
03:10 PM

11 08.07.2026 0326F0005 A
lbroadT Communication Pvt

Ltd

03:10 PM -
03:30 PM

12 08.07.2026 0426F0002 C Jar Pictures Studio LLP
03:30 PM -
03:50 PM

13 08.07.2026 0326F001 3 A Jar Pictures Studio LLP

14 08.07.2026 0126F0021 C
Logicserve Digitat

Consuttancy Services Privat

04:10 PM -
04:30 PM

15 08.07.2026 1225F0032 A MUMBAIFILMS
04:30 PM -
04:50 PM

16 08.07.2.026 0226F0001 C MUMBAI FILMS
04:50 PM -
05:10 PM

17 08.07.2026 0126F0022 A SEALINE PRODUCTIONS
05:10 PM -
05:30 PM
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Presentation Schedul,e - Startup Poo[ Agencies

S.

No.
Date

Apptication
No.

Category Name of the AgencY Time Stot

1 09.07.2026 01 26F001 1 A

ANTRAL ENTERTAINMENT

FrLMS (OPC) PRIVATE

LIMITED

02:30 PM -
02:50 PM

2 09.07.2026 0825F0005 A Gartic Gypsy Studios LLP
02:50 PM -
03:10 PM

3 09.07.2026 0626F0005 A
GROWTIC BROADCAST

PRIVATE LIMITED

03:10 PM -
03:30 PM

4 09.07.2026 0226F0025 A Kingtine Fil.ms Production LLP
03:30 PM -
03:50 PM

5 09.07.2026 01 26F001 I A
Offbeet Media and

Communications (Cat A)

6 09.07.2026 01 26F001 I B
Offbeet Media and

Communications (Cat B)

04:10 PM -
04:30 PM

7 09.07.2026 01 26F0020 C
Offbeet Media and

Communications (Cat C)

04:30 PM -
04:50 PM

I 09.07.2026 01 26F001 4 A
Punch lndia News and

Entertainment Pvt. Ltd.

04:50 PM -
05:10 PM

I 10.07.2026 0226F0005 A Rishiraj Media Private Limited

10 10.07.2026 0925F0001 A
Ritewave Mediatech Private

Limited

02:50 Pl,l -
03:10 PM

11 10.07.2026 0925F0009 C
Ritewave Mediatech Private

Limited (Cat C)

12 10.07.2026 0626F0002 C Saadiyarth Gtobat LLP
03:30 PM -
03:50 PM

13 10.07.2026 0326F0004 C
SANSKRITIX MEDIA HOUSE

LLP

14 10.o7.2026 0425F0004 A
Shambhavi Production Work

Private Limited

04:10 PM -
04:30 PM

15 0925F001 0 A
souTH cINEMAX (OPC)

PRIVATE LIMITED

16 10.07.2026 1 225F0008 A
TART MEDIA HOUSE PRIVATE

LIMITED

04:50 PM -
05:10 PM



ANNEXURE.III

AV producers/agencies that have successful.l.y quatified Stage-l of the eval'uation are hereby

required to make a presentation before the Empanetment Advisory committee' The

presentation must incl.ude the fottowing materiats submitted on a pen drive, ctearty tabel'l'ed

with the agencY's name:

1. Showree[ of PastWork:

i. lt must contain sector-wise cotl.ation of a minimum of 10 different approved AV

Production urorks for each sector as appl.ied for by the agency.

ii. The shonrree[ must be segmented into sections, each dedicated to one sector for which

the agencY has aPPl'ied.

iii. Each section must showcase gl,impses of at teast 10 jobs successfutty executed by the

agency on a sector-specific topics'

iv. Each gtimpse in the section must be preceded by a titte sl.ide cl'earl'y mentioning the

fol.l.owing: Name of the fil.m, Name of the ctient, Duration of the fitm, Year of Production

and name of the award it has received (if any)'

The showreet may have a maximum duration of 2 minutes per sector'

Agency is al.so advised to bring comptete version of the fitms being showcased in the

showreel for inspection by the committee'

2.Documentstosupporttheworkspresentedintheshowreel:
i. Agency must submit a summary sheet for each sector as appl'ied for ctearty giving the

detail.s in the format mentioned betow:

vi.

Name of the
Fitm

Year

of
Production

ii. The agency must submit the corresponding job orders/comptetion certificates against

each r,vork presented in the shorr.rreet'

3. New Gampaign Brief: concept note, creative conceptual'isations, and scratch creatives

focused on any one theme from the list betow:

Social, & Pubtic Wel'fare: Nasha MuktAbhiyan

Economy, Finance & tnfrastructure: lnfrastructure push for Viksit Bharat

National. lntegration, Defence Diptomacy, Planning, and Democracy: lndia's Setf

Retiance in Defense

CuLture &Tourism: Maritime Heritage of lndia

I

iv.



v. Environment & Energy: Awareness Campaign for Prevention of Air Pottution in Winter

vi. Legat, Administration, Personat, VigiLance, and lnvestigation: Free LegatAid

Services

4. New Campaign Brief must at least cover the fottowing:

I Concept Note: lt shoutd at the minimum contain the primary goats of the campaign,

articuLate the key messages that the campaign intends to communicate to the audience

and describe the creative direction and approach that wil.l. be used to convey the key

message effectively.

Creative Conceptuatisations: lt shoutd incLude the artistic interpretation of theme or

narratives retated to the campaign.

AV Scratch:

a. lt shoul.d be for a duration of 2 to 5 minutes in case of Category'A' appticant,

b. lt shoutd be for a minimum duration of 2 to 15 minutes duration in case of Category

B

c. lt shoutd be for a minimum duration of 60 seconds (one audio spot and one video

spot) in case of Category'C'

5. Points to Note:

i. lf an agenqy apptied onLy for one sector, it must produce the scratch creative sotety on

that specific sector's topic. ln cases, where an agency has appl.ied for muLtipte sectors,

it needs to choose a topic from amongst any one sector it apptied for, to produce the

scratch creatives.

ii. ptease ensure al.t material.s are qompil.ed and submitted in accordance with the above

requirements. Kindty refer to the Pol.icy Guidetines for Empanetment of Audio-VisuaI

producers/Agencies upl.oaded on https://cbcindia.gov.in for detail.ed information.

AV producers/agencies that have successfutl.y qual.ified Stage-l of the evaluation are hereby

required to make a presentation before the Empanetment Advisory Committee. The

presentation must incLude the fol.l.owing material.s submitted on a pen drive, ctearty Label.ted

with the agencY's name:

1. PastWork:
i. The agericy must show at least one AV Production workfor each sector as apptied

for by the agencY.

ii. The agency must submitthe corresponding job orders and completion certificate(s)

against each work showcased as past work executed by the agency.

il
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2. New Campaign Brief: Concept note, creative conceptuatisations, and scratch

creatives focused on any one theme frcm the tist be[ow:

i. Sociat & Publ,ic Wetfare: Census of lndia 2027

ii. Economy, Finance & lnfrastructure: A[ for Rural lndia

iii. NationaL lntegration, Defence Diptomacy, Ptanning, and Democracy:

lnternational, Fl.eet Review 2026

iv. CuLture & Tourism: Cul'inary heritage of lndia's regions

v. Environment & Energy: Batanced Use of Fertitisers

vi. LegaL, Administration, Personal,, Vigitance, and lnvestigation: Citizen-

centric administrative reformb

3. lf an agency apptied onty for one sector, it must produce the scratch creative sotety on

that specific sector's topic. ln cases, where an agency has apptied for muttipl'e sectors,

it needs to choose a topic from amongst any one sector it apptied for, to produce the

scratch creatives.

4. New Campaign Brief must at least cover the fottowing:

i. Concept Note: lt shoutd at the minimum contain the primary goats of the campaign,

afticutate the key messages that the campaign intends to communicate to the

audience and describe the creative direction and approach that wil'L be used to

con\/ey the key message effectivety.

ii. Creative Conceptual.isations: It shoul.d inctude the artistic interpretation of theme

or narratives retated to the campaign.

iii. AVScratch:
a. lt shoutd be for a duration of 2to 5 minutes in case of Category'A'

aPPticant,

b. lt shoul.d be for a minimum duration of 2 to 15 minutes duration in case of

Category B

c. lt shoutd be for a minimum duration of 60 seconds (one audio spot and one

video spot) in case of Category'C'

5. pl.ease ensure atl, materiats are compited and submitted in accordance with the above

requirements. Kindty refer to the Pol.icy Guidel,ines for Empanetment of Audio-VisuaI

producers/Agencies upl.oaded on https://cbcindia.gov.in for detail.ed information.

rl !


