No. 22201/DCID/RFP-MMA/2425 (Add.)
MINISTRY OF INFORMATION AND BROADCASTING
CENTRAL BUREAU OF COMMUNICATION
(AV PRODUCTION WING)

Soochna Bhawan, 1.odhj Road,
New Delhi — 110003
29" Septem ber, 2026
ADVISORY

Subject: Invitation of only Financial Bids from the Empanelled Multimedia Agencies with
Rate Card (Executive Panel) for discovery of L-1 rates for New Deliverables — regarding.

Central Bureau of Communication (CBQO) invites only Financial Bids from the agencies
currently empanelled under RFP No. 22201/DCID/RFP-MMA /2425 dated 01.10.2024, with
CBC as Multimedia Agencies with Rate Card (Executive Panel), for discovery of L-1 rates
for certain new deliverables, in terms of Para (10) of Part V of the said RFP No
22201/DCID/RFP-MMA/2425 dated 01.10.2024.

2. The financial bids are being invited on account of new requirements received by CBC for
deliverables which are not covered in the existing L-1 Rate Matrix of the Executive Panel.
Only those agencies which are currently empanelled with CBC under the Executive Panel
shall be qualified to submit their bids. All other terms and conditions of the original RFP and
of the contract signed by the agencies with CBC shall remain the same, except to the extent
of amendment of rates based on the new financial bids.

3. Detailed instructions regarding submission of bids, the list of new deliverables with their
descriptions and the L-1 Proforma for financial bid are specified in Annexure — I of the RFP
No. 22201/DCID/RFP-MMA /2425 (Add.) (enclosed as Appendix — A of this advisory). The
eligible agencies are advised to submit the duly signed and stamped financial bid in original
[hard copy] in a sealed envelope, as per the instructions in the RFP, at the following address:
i. Bids/Queries to be addressed to: Sh Satti Kishore Kumar, Director, CBC
li.  Telephone Number;: 011-24369364 and Email: avempanelment.cbe@gmail.com

iii.  Postal Address for sending the Bids: Room No. 270, Soochna Bhawan, CGO
Complex, Lodhi Road, New Delhi-110003

4. The last date for submission of the bids is 6th October 2026 at 17:00 Hrs.

This issues with the approval of the Competent Authority. .
- %“ﬁ\%lb

(K. Anurag Kumar)
Deputy Directq{ m]mumﬂ
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APPENDIX - A

REQUEST FOR PROPOSAL

FOR DISCOVERY OF RATES FOR NEW DELIVERABLES
(FINANCIAL BIDS ONLY)

from the
EMPANELLED MULTIMEDIA AGENCIES WITH RATE CARD (EXECUTIVE PANEL)
empanelled under RFP No. 22201/DCID/RFP-MMA/2425 dated 1st October 2024

RFP No.: 22201/DCID/RFP-MMA/2425 (Add.)
Dated: 29" Sept 2026

ISSUED BY

CENTRAL BUREAU OF COMMUNICATION
Ministry of Information and Broadcasting, Government of India
Soochna Bhawan, CGO Complex, Lodhi Road, New Delhi — 110003

Page 1 of 11



CRITICAL DATES AND INFORMATION

S. . .
No. Particulars Details
1. | RFP Number 22201/DCID/RFP-MMA/2425 (Add.)
Only those agencies currently empanelled with
CBC under the Executive Panel of Multimedia
2. | Eligible Bidders Agencies with Rate Card [RFP No.
22201/DCID/RFP-MMA/2425 dated 1st October
2024]
3. LastDate and Time of Bid 6t Oct 2026 till 1700 Hrs
Submission
. I Hard copy only, in a sealed envelope, by hand or
4, Mode of Bid Submission by Registered/Speed Post
Room No. 270, Central Bureau of Communication,
5. | Address for Bid Submission Soochna Bhawan, CGO Complex, Lodhi Road,
New Delhi — 110003
6 Date and Time of Opening of To be announced through an advisory on CBC
) Financial Bids website (https://cbcindia.gov.in)
Main Conference Room, Second Floor, Central
7. Place of Opening of Financial Bids | Bureau of Communication, Soochna Bhawan,
Lodhi Road, New Delhi — 110003
8. | Validity of Bids Six (6) months from the last date of bid submission
Financial Bid Format (L-1
9. Proforma) Annexure — |
10. | Contact for Queries Telephone: 011-24369364; E-mail:

avempanelment.cbc@gmail.com
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REQUEST FOR PROPOSAL FOR DISCOVERY OF RATES FOR NEW DELIVERABLES
(FINANCIAL BIDS ONLY)

RFP No. 22201/DCID/RFP-MMA/2425 (Add.)

1. Background

1.1 The Central Bureau of Communication (CBC), Ministry of Information and Broadcasting, has
empanelled Multimedia Agencies with Rate Card under the Executive Panel through RFP No.
22201/DCID/RFP-MMA/2425 dated 1st October 2024 (hereinafter referred to as the "original RFP"),
and has signed contracts with the empanelled agencies.

1.2 Para (10) of Part V (Special Conditions) of the original RFP provides that, while the panel is in
force, CBC may, based on the needs of the campaigns, discover rates for new sub-deliverable(s)
within the broad categories of deliverables defined in Para (4) and Para (5) of Part Il| of the original
RFP, through a limited financial bid only from amongst the empanelled agencies of the relevant
panel, with the approval of Pr. DG/DG, CBC.

2. Purpose

2.1 The Central Bureau of Communication (CBC) has, from time to time, been receiving
requirements from various client Ministries/Departments for execution of certain deliverables.
However, it has been observed that rates for certain such deliverables are not available in the
existing L-1 Rate Matrix of the Executive Panel, thereby necessitating a mechanism for discovery of
rates for such deliverables. Accordingly, with a view to addressing such requirements, financial bids
are invited from the agencies empanelled as Multimedia Agencies with Rate Card (Executive Panel)
for discovery of rates in respect of the new deliverables enumerated at Annexure - 1.

2.2 The detailed description, scope and specifications of each deliverable have been provided
against the respective items in Annexure - I. The empanelled agencies are advised to carefully
examine the description, scope, specifications and other relevant particulars of each deliverable
before submitting their financial bids, so as to ensure that the rates quoted are comprehensive,
appropriate in light of the existing rates and aligned with the requirements.

3. Eligibility
3.1 Only those agencies which are currently empanelled with CBC as Multimedia Agencies with Rate

Card (Executive Panel), and whose empanelment/rate contract is in force on the last date of bid
submission, shall be qualified to submit their bids.

3.2 Bids received from any other agency, including agencies empanelled as Multimedia Agencies
with Rate Card (Base Panel), shall be summarily rejected.

4. Preparation of Financial Bid
4.1 The financial bid shall be submitted strictly in the L-1 Proforma at Annexure — I, on the
letterhead of the agency, duly signed and stamped by the authorised signatory on every page.

4.2 Rates shall be quoted item-wise, in Indian Rupees (INR), in figures and in words, exclusive of
GST. The applicable rate of GST shall be indicated separately. In case of any discrepancy between
the rate in figures and in words, the rate in words shall prevail.

4.3 The quoted rate shall be a single, final rate for each deliverable, inclusive of all costs and
incidentals as described at Annexure — I. No conditional bid shall be accepted.
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4.4 Agencies are requested to quote rates for all the deliverables mandatorily. In case, any item is
left blank, it shall be treated as "un-responsive bid" and the bid shall be summarily rejected.

4.5 A soft copy of the filled-in L-1 Proforma in Microsoft Excel format shall also be submitted in a pen
drive, placed inside the same sealed envelope. In case of any difference between the hard copy and
the soft copy, the hard copy shall prevail.

5. Submission of Financial Bid

5.1 The financial bid shall be placed in a sealed envelope superscribed as: "Financial Bid for New
Deliverables — Executive Panel — RFP No. 22201/DCID/RFP-MMA/2425 (Add.) — Name of the
Agency™.

5.2 The sealed envelope shall be submitted by hand or by Registered/Speed Post at the address
given in the Critical Dates and Information, so as to reach CBC on or before the last date and time
of bid submission mentioned therein.

5.3 Bids shall be submitted in hard copy only. Bids sent by e-mail or fax, or uploaded online, shall
not be considered. Bids received after the due date and time shall not be considered. CBC shall not
be responsible for any postal delay.

5.4 An agency may modify or withdraw its bid only through a written notice received by CBC before
the last date and time of bid submission. No bid shall be modified after the deadline.

5.5 Mandatory Acceptance of Rate Card: All agencies are encouraged to participate in the financial
bid process. In the event an agency does not intend to participate in the said process, it shall be
mandatorily required to submit an undertaking conveying its unconditional acceptance of the rates
discovered and notified by CBC pursuant to this exercise as per the format at Annexure - Il. Failure
to submit either a financial bid or the said undertaking shall attract suitable action as per the terms
and conditions of RFP No. 22201/DCID/RFP-MMA/2425 dated 1st October 2024.

6. Opening of Bids and Discovery of L-1 Rates

6.1 The financial bids shall be opened by a Committee constituted by the Competent Authority in
CBC, in the presence of the representatives of agencies who choose to be present. The date and
time of opening shall be announced through an advisory on CBC website (https://cbcindia.gov.in).

6.2 The L-1 rates shall be discovered item-wise. The lowest rate quoted for each individual
deliverable, from amongst all valid bids, shall be treated as the L-1 rate for that deliverable.

6.3 The provisions of Para (11) of Part | of the original RFP regarding Predatory Pricing/Abnormally
Low Bids shall apply. CBC may seek price justification from any agency whose quoted rate appears
abnormally low.

6.4 The L-1 rates so discovered shall be offered to all agencies empanelled under the Executive
Panel for acceptance. Acceptance of the L-1 rates, in entirety shall be mandatory for the agencies.
Agencies shall not be permitted to accept the rates selectively or partially.

6.5 The accepted L-1 rates shall be incorporated in the existing L-1 Rate Matrix of the Executive
Panel through an amendment/addendum to the existing contract, and shall remain valid for the
remaining period of the contract.
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7. Terms and Conditions
7.1 All other terms and conditions of the original RFP and of the contract signed by the agencies
with CBC shall remain the same, except to the extent of amendment of rates as offered by CBC.

7.2 CBCreserves the right to accept or reject any or all bids, to not notify the rate discovered for any
deliverable [as per Para (18) of Part V of the original RFP], to amend this RFP through a
corrigendum, or to cancel this RFP at any stage, without assigning any reason. The decision of CBC
shall be final and binding.

7.3 The agencies shall bear all costs associated with the preparation and submission of their bids.

8. Clarifications

8.1 Queries, if any, may be sent by e-mail to avempanelment.cbc@gmail.com, referring to the
RFP number, within three (3) days from the date of issue of this RFP. Clarifications, if any, shall be
posted on CBC website (https://cbcindia.gov.in).
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L-1 PROFORMA FOR FINANCIAL BID

New Deliverables — Executive Panel of Multimedia Agencies with Rate Card

RFP No. 22201/DCID/RFP-MMA/2425 (Add.)

(To be submitted on the letterhead of the agency, duly signed and stamped on every page)

Name of the Agency:

Deliverable

TVC up to 15 seconds with
subtitles

[cost per TVC]

TVC of 16 to 30 seconds
with subtitles

[cost per TVC]

TVC of 31 to 45 seconds
with subtitles

[cost per TVC]

Description

VIDEO DELIVERABLES

This includes cost of concept, script development, story board
presentation, filming/shooting, art direction, casting actors, editing,
equipment cost, cost of crew, music and voice over, adding visual/sound
effects, subtitles in same language or other enhancements or graphics/2D
or 3D Character Animation where necessary including cost of travel,
logistics and other incidentals.

Along with the above, the video (only master) shall be subtitled into a
language other than the language of the audio, including translation and
superimposition on to the video.

Note: This rate applies to an originally produced TVC. Cut-down versions
of an existing TVC shall be charged under S. No. 4 of existing rate card
notified vide RFP No 22201/DCID/RFP-MMA/2425.

[All elements as in the description of S. No. 1 above.]

[All elements as in the description of S. No. 1 above.]
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Rate in figures

Rate in words

NS(.) Deliverable Description (INR, excluding (INR, excluding
: GST) GST)
Video in which the majority of visuals are generated through Artificial
Intelligence tools (text/image-to-video, Al imagery, Al avatars etc.) under
human creative direction. Cost includes concept and script development,
Al-assisted Dominant prompt design and generation, editing, voice-over, music, visual/sound
4 Video Production of TVC | effects, subtitles in same language and use of licensed Al tools.

up to 60 seconds
[cost per video]

Design of Invitation Card
[cost per invitation card]

The video shall carry a disclosure that it is Al-generated. No real person
shall be depicted, and no voice shall be replicated, without written
consent. The agency shall warrant that it holds all rights in the output.

Note: This rate would be used for pro-rata calculation of videos up to 120
seconds on per second basis [Cost per second = L-1 Rate divided by 60].

PRINT AND OUTDOOR DELIVERABLES

Design of invitation card for events, launch programmes, conferences
etc. Cost includes designing, typesetting, inclusion of photographs,
graphical designs etc. Print-ready file and a digital version (e-invite)
suitable for sharing through e-mail/\WhatsApp/social media to be
provided.
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Rate in figures

Rate in words

NS(.) Deliverable Description (INR, excluding (INR, excluding
: GST) GST)
SOCIAL MEDIA DELIVERABLES
Short-form vertical video for YouTube Shorts, Instagram Reels,
Facebook Reels and similar platforms, made using mobile phone or
camera requiring field shooting i.e., outside of studio setting.
The agency carries out an original shoot with
subjects/locations/beneficiaries /presenters as per the brief or work order;
Reels Shot on Mobile the footage is largely shot on a mobile phone or camera capable of at
Phone or Camera, up to 15 | least 1080p@30-60fps, including assistance of (gimbal/stabiliser,
seconds lapel/wireless mic, portable lighting etc). The video is made mainly from
[cost per video] this freshly shot footage from mobile/camera or such similar instrument.
6 P Stock, archival, client-provided or reused footage, Graphics or animation

Master to be delivered in
9:16 aspect ratio.

may be used as per creative requirement.

Cost includes concept and script development, music and voice-over,
shoot on location, casting of presenter/anchor/actors where necessary,
and incidentals, text overlays and graphics, and adaptations to 1:1, 4:5
and 16:9 where required.

Note: These are Distinct from S. No. 3 and 4 (Quickies/Snackable Video
Content), which are made dominantly from existing/stock/client-provided
footage, graphics or animation which may not require an original shoot.
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Rate in figures

Rate in words

NS(.) Deliverable Description (INR, excluding (INR, excluding
: GST) GST)
Short-form vertical video for YouTube Shorts, Instagram Reels,
Facebook Reels and similar platforms, made using mobile phone or
camera requiring field shooting i.e., outside of studio setting.
The agency carries out an original shoot with subjects/locations
/beneficiaries /presenters as per the brief or work order; the footage is
Reels Shot on Mobile largely shot on a mobile phone or camera capable of at least 1080p@30-
Phone or Camera, from 16 | 60fps, including assistance of (gimbal/stabiliser, lapel/wireless mic,
to 30 seconds portable lighting etc). The video is made mainly from this freshly shot
[cost per video] footage from mobile/camera or such similar instrument. Stock, archival,
7 client-provided or reused footage, Graphics or animation may be used as

Master to be delivered in
9:16 aspect ratio.

per creative requirement.

Cost includes concept and script development, music and voice-over,
shoot on location, casting of presenter/anchor/actors where necessary,
and incidentals, text overlays and graphics, and adaptations to 1:1, 4:5
and 16:9 where required.

Note: These are Distinct from S. No. 3 and 4 (Quickies/Snackable Video
Content), which are made dominantly from existing/stock/client-provided
footage, graphics or animation which may not require an original shoot.
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Deliverable

Description

Rate in figures
(INR, excluding
GST)

Rate in words
(INR, excluding
GST)

Reels Shot on Mobile
Phone or Camera, from 31
to 60 seconds

[cost per video]

Master to be delivered in
9:16 aspect ratio.

Short-form vertical video for YouTube Shorts, Instagram Reels,
Facebook Reels and similar platforms, made using mobile phone or
camera requiring field shooting i.e., outside of studio setting.

The agency carries out an original shoot with subjects/locations
/beneficiaries /presenters as per the brief or work order; the footage is
largely shot on a mobile phone or camera capable of at least 1080p@30-
60fps, including assistance of (gimbal/stabiliser, lapel/wireless mic,
portable lighting etc). The video is made mainly from this freshly shot
footage from mobile/camera or such similar instrument. Stock, archival,
client-provided or reused footage, Graphics or animation may be used as
per creative requirement.

Cost includes concept and script development, music and voice-over,
shoot on location, casting of presenter/anchor/actors where necessary,

and incidentals, text overlays and graphics, and adaptations to 1:1, 4:5
and 16:9 where required.

Note: These are Distinct from S. No. 3 and 4 (Quickies/Snackable Video
Content), which are made dominantly from existing/stock/client-provided
footage, graphics or animation which may not require an original shoot.

Declaration

(i) IlWe have read and understood the descriptions of all the deliverables and the terms and conditions of this RFP, and the rates quoted above are inclusive of all costs
and incidentals, exclusive of GST.

(i) I’'We agree that the L-1 rates shall be discovered item-wise, and that all other terms and conditions of the original RFP No. 22201/DCID/RFP-MMA/2425 dated 1st
October 2024 and of our contract with CBC shall remain the same, except to the extent of amendment of rates.

(i) VWe confirm that our agency is currently empanelled with CBC under the Executive Panel and that this bid shall remain valid for six (6) months from the last date of bid
submission.

Place: Signature of Authorised Signatory:

Date: Name & Designation:

(Seal of the Agency)
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ANNEXURE — Il

FORMAT OF UNDERTAKING FOR ACCEPTANCE OF L-1 RATES
(For empanelled agencies of the Executive Panel not participating in the financial bid process)
(To be submitted on the letterhead of the agency, duly signed and stamped, on or before the last
date and time of bid submission)

To,

The Director General

Central Bureau of Communication

Soochna Bhawan, CGO Complex

Lodhi Road, New Delhi — 110003

Subject: Undertaking for acceptance of the L-1 rates to be discovered and notified by CBC
under RFP No. 22201/DCID/RFP-MMA/2425 (Add.) — regarding.

Sir/fMadam,

I/We, M/s (name of the agency), empanelled with the Central
Bureau of Communication (CBC) as a Multimedia Agency with Rate Card (Executive Panel) under
RFP No. 22201/DCID/RFP-MMA/2425 dated 1st October 2024, hereby state and undertake as under:

a) |/We have received and carefully read RFP No. 22201/DCID/RFP-MMA/2425 (Add.) issued
by CBC for invitation of financial bids for discovery of L-1 rates for new deliverables, including
the descriptions of the deliverables at Annexure — | thereof.

b) I/We do not intend to participate in the said financial bid process, and accordingly are not
submitting a financial bid.

c) |/We hereby convey my/our unconditional acceptance of the L-1 rates discovered and notified
by CBC pursuant to this exercise, for each of the deliverables listed at Annexure —| of the said
RFP.

d) I/We agree to execute the work for such deliverables, as and when awarded by CBC, at the
L-1 rates so notified, and to sign the necessary addendum to our existing contract with CBC
for incorporation of these rates.

e) I/We shall not raise any claim, objection or dispute at any stage with regard to the rates so
discovered and notified by CBC, or on the ground of our non-participation in the financial bid
process.

f) 1/We understand that in the absence of either a financial bid or this undertaking, CBC may
take such action as it deems fit under the terms and conditions of the RFP.

Yours faithfully,

Place: Signature of Authorised Signatory:

Date:

(Seal of the Agency) Name & Designation:
Name & Address of the Agency:
PAN: GSTIN:
E-mail: Mobile No.:
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