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1.I}{TRODUCTION

The Central Bureau of Communication (CBC), Ministry of Information & Broadcasting is the nodal
organization for paid outreach campaigns through Print Media, Electronic Media, Outdoor Media,
Digital Medias, etc. on behalf of client Ministries/Departments and organizations of Govemment of
Indiainpursuanceof paraYI(23) ofAllocationof BusinessRules, 196 1 on"Productionandrelease
of advertisements on behalf of the Government of lndia."

Pursuant to the Digital Advertisement Policy notified via OM No. M-24013l:512023-MTJC-I dated 6
November 2023, the Central Bureau of Communication (CBC), Ministry of Information &
Broadcasting, invites sealed technical and financial proposals from eligible OTT Content platforms
for empanelment to disseminate Govemment infomation (paid campaigns). Empanelment and
finalised rates will remain valid for three years from notification of the panel or until the validity of
the Digital Advertisement Policy, 2023,whichever is earlier One-year extension may be granted with
the approval of DG/PrDG, CBC.

Bids, along with completed documents, must be addressed to the following on/before 05.02.2026:

Harshit Narang, Deputy Director, New Media

Room 363, Soochna Bhawan, cGo Complex, Lodhi Road, New Delhi - I 10003

P h o ne : 0 1 I -2 43 69 5 9 8 | Em a i I : dig.ptll.r::p_cla-c b c! gc!_n ? l. s9:,

There shall be a pre-bid meeting on January Btt ,2026.

2. DEFINITIONS / TECHNICAL TERMS

Term
Definition

OTT Content

Platform

For tlie pulpose of this RFP, an OTT (Over-The-Top) Content Platform shall rnean a
digital platform that delivers its own or exclusively licensed audio-visual content
directly to end users over the intemet, without reliance on traditional distribution
channels such as cable, DTH, or satellite television. The platform must operate under
its own brand, offering on-demand access to content such as films, television shows,
web series, live events, sports etc. (Aggregator services that merely host or collate
content fi'om rnultiple third-party platfonns are not covered under this definition.)

Provided that such platforms have furnished information as per R. l g(2) of the
Information Technology (lntermediary Guidelines and Digital Media Ethics Code)
Rules, 2021 of its existence under the relevant statutory provisions; failure to comply
with the same shall lead to ineligibility from application in the current RFp.

Unique Users (UU)
Distinct individuals accessing a platform within a calendar month.

CPTI/CPM (Cost

The cost incurred by an advertiser for one thousand (1,000) ad impressions served on
a webpage, application, or OTT platform.



Term
Definition

per Thousand

VTR (View

Through Rate)

Percentage of served ad duration actually viewed by users, measured via 3PAS.

Calculated as:

VTR (%) : (Number of completed views + Number of impressions served)x 100

Impressions Served

Each instance in which a video advertisement is delivered to the user's device, as

tracked by a Third-Parly Ad Server (3PAS) from the list given in the Annexure G.

CompletedView
Impression in which the user watches 100% of the ad's duration.

CTR (Click-
Through Rate)

The percentage of users who click on an advertisement after it is displayed.

Calculated as:

CTR (%) : (Number of Clicks - Number of Impressions Served) x i00

The total number of distinct individuals who access a platform or content at least

once within a given calendar month. Each user is counted only once, regardless of

multiple visits.

3PAS (Third-Party

Ad Server)

An independent ad-serving and measurement system, used to deliver, monitor, and

verify digital advertisement metrics such as impressions, views, CTR, and VTR and

invalid trafficx* as listed in Annexure G.

VAST (VideoAd

Serving Template)

A standardised protocol developed by the Interactive Advertising Bureau (IAB) that

enables video players to communicate with ad servers. VAST ensures consistent

delivery, tracking, and reporting of video advefiisements across platforms.

VPAID (Video

Player Ad Interface

Definition)

A protocol that allows interactive video ads such as click-to-expand, overlays, and

skip buttons to be executed within video players. VPAID provides advertisers with

enhanced tracking ofuser interactions beyond basic views or clicks.

** Invalid Traffic refers to bot-generated or brand-unsafe traffic, which shall not be eligible for

payment.



CTV (Connected

Television)

Television sets or devices that are connected to the internet and capable of streaming

digital content via applications or integrated platforms. CTV represents a rapidly
growing segment of digital video viewership.

RoadblockAd

A high-impact takeover format in which an advertiser's creative occupies multiple ad

slots (e.g., masthead, banner) simultaneously across a platfor:rn for a specified period,
typically 24 hours, to ensure maximum visibility.

Pause Ad
A static or animated banner that appears when a user pauses video playback,
designed to capture attention without intemrpting the viewing experience.

Banner Ad

A static or animated image advertisement embedded in an application's user interface
outside of video content, with standard dimensions such as 300x250 (Medium
Rectangle), 320x50 (Mobile Banner), and 128x90 (Leaderboard).

Home screen

Masthead

A premium banner placement that appears at the top of the platform's home or launch
screen, offering high visibility at app open.

3. (r) scoPE oF woRK
Empanelled OTT Content Platforms shall disseminate Govemment of India's paid
communication campaigns through video, display, and interactive ad fonnats across mobile,
desktop, and Connected Television (CTV). Platforms will ensure that advertisements are

delivered in line with CBC's technrcal specifications, achieve a minimum View Through Rate
(VTR) of B0% as verified by CBC-approved Third-Party Ad Servers (3PAS), and provide
reconciled performance repofis within prescribed tirnelines. A11 campaign-level data,
including impressions and completed views, must be retained for audit and verification.

In addition, platforms must maintain compliance with the IT Rules 2027, the Digital Personal

Data Protection Act 2023, and other applicable Indian laws in vogue. They shall safeguard

user data, provide real-time dashboards or API access for campaign monitoring, and

cooperate with CBC in audits, reviews, and category revisions. Each platform must operate

under its own brand wrth at least 50% licensed/ original or exclusively commissioned content
or content for which the platform has hosting rights and will be required to accept the

discovered Ll rate matrix as a condition of empanelment.

(II) EMPANELMENT CATEGORIES & ELIGIBILITY

A. OTT Content Platfolms

L Only OTT Content Platforms delivenng self-owned or exclusively licensed content under

tlreir own brand shall be eligible under this RFP. To qualify, the platform must ensure that at

least 50ok of the total content offered is original or exclusively commissioned by the platform.
At least 50% of the total content offered on the platform, calculated as a rolling monthly
average over thc past 12 months, must be original or exclusively commissioned by the OTT
Content Platform. Aggregator platforms, which merely host or collate content from multiple



third-parby sources without significant original programming, are not eligible. An affidavit to

this effect shall be required to be submitted. (as per Annexure D).

2. The applicant must be a company incorporated in India and must have operated continuously,

for at least twelve (12) months imrr-rediately preceding the date of application.

3. The platform must delnonstrate average monthly Unique Users in India, over the six months

preceding application, meeting one of the following thresholds:

. Category A: more than 2.5 million UU per month'

. Category B: between 0.5 million and less than2.5 million UU per month.

4. All platforms shall reporl monthly Unique User (tIU) figures in the template annexed

(Annexure B), certified by the statutory auditor. CBC reserves the right to request supporting

analytics and raw data during audits. Data must be maintained for a minimum of eighteen

(18) months for verification

5. If owned by a foreign parent, the platform may only apply if it maintains a wholly owned

Indian subsidiary, operating for at least twelve (12) months, which manages its Indian

adveftising business. Here, a foreign parent shall mean any entity headquartered outside India

with controlling interest or majority shareholding in the platform. The application must

include a Certificate of lncorporation, Board Resolution stating ownership structure, and

proofofoperational continuity (audited financials) for the Indian subsidiary

6. Applications must be submitted directly by the OTT platform, intermediaries or third-party

agencies will not be pennitted.

7. Each OTT service must submit a separate application.

8. CBC will not permit aggregation ("bunching") of Unique User counts across multiple

services under the same corporate group.

g. All content must comply with the IT (Intermediary Guidelines and Digital Media Ethics

Code) Rules , 2021; the Digital Personal Data Protection Act, 2023; and any other applicable

Indian laws or regulations in vogue. CBC reserves the right to refuse or suspend empanelment

of any platform for non-compliance.

10. Minimum VTR requirement: A minimum of 80% must be delivered across mobile, desktop,

and CTV platforrns, as detailed in Annexure X.

I I . Government-owned OTT platforms may be empanelled directly, provided they accept the L I
rate matrixfor their categoty and meet the prescribed Unique [Jser threshold.

4. ADVERTISING PROPERTIES & PERFORMANCE METRICS

A. Adr.'crlisentent Properties

Rate cards will invite bids for the following:



o Video Ads: Pre-roll/mid-roll (skippable/non-skippable) on mobile, desktop, CTV, live-event

video ads.

. Display Ads: Banners (320x50 pixels), home screen mastheads, carousei, tray, sticky

banners, pause ads.

o Roadblocks: Standard and interactive 24-hour takeover which include masthead/ banner.

B. View Through Rate (VTR) & Penalties

* VTR will be calculated for up to 30 seconds

5. RATE DISCOVERY & EMPANELMENT SCHEME,

L Ll Methodology: Baseline 10-second video ad (CPTVCPM) rates determine category panels.

2. The lowest 75% of bidders shall be ernpanelied,

L-l bidder in any of the prope(y shall also be empanelled at L-1 rate rnatrix keeping a ten-

second video ad on mobile/desktop as the anchor property.

3. Empanelled entities must accept the complete Ll rate matrix for all properties, arrived by

competing the L- I rate of individual properties.

4. CBC reserves the right to reject anomalous Ll rates or cartelized quotations.

5. Rates quoted must include all seryice costs that are required to release the campaign

successfully. lt should be quoted in INR exclusive of GST. No rate changes during tenure,

except annual UU-based category revision.

Platform Min.
VTR

5-loo1o

Below

Threshold

l0-30o/o
Below

Threshold

> 30Yo Below

Threshold

Mobile/Desktop 80%

t0%
deduction

20%

deduction

30% deduction * review by CBC of
the platform

CTV 80%

10%

deduction

20%
deduction

30% deduction * review by CBC of
the platform
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6. Bidders are expected to submit bids that reflect a realistic understanding of the Scope of
Work, specifications, and associated costs. To ensure the efficiency, economy, and best value
for money in public procurement:

'Abid offering NIL charges/consideration for any item or the entire Scope of Work shall be

treated as unresponsive and will not be considered IGFRl73(i)].

' Furthermore, btds that are considered by CBC as being unrealistically low in comparison to
the estimated cost, prevailing market rates, or other received responsive bids, such that they
raise material concerns about the bidder's ability to:

. Deliver the required quality and specifications [GFR173(vii)], or

'Perform the contract satisfactorily as per the terms and conditions IGFRI73(xvi)], rnay be

considered non-responsive and subject to rejection.

DG/Pr.DG, CBC reserves the right to seek written clarifications or detailed cost breakdowns
from bidders submitting such unrealistically low bids to ascertain their viability and
responsiveness.

The decision in this respect shall be taken by a three-member-committee chaired by Director
(New Media.1.

6. STANDARD RFP & DISPUTE RESOLUTION CLAUSES

A. Bid Submission

. Two sealed envelopes:

1) The Technical Bid after taking printout of the online filled application(including all
Annexures, fee receipt, and required certificates) and

2) The Financial Bid
shall be submitted together inside one large envelope, clearly marked with the
platform name and details of the authorised signatory.

. Non-refundable processing fee amounting to {10,000 per platform shall be paid online, and

the payment receipt must be submitted along with the Technical Bid.

. The application must be submitted online through the CBC portal and print out of the same

along with all annexures/other requisite documents physically at Roorn 363, Soochna

Bhawan, on or hefore 05 02 2026

B. Clonfidentiality

A11 information and data shared by CBC or its client ministries is confidential and for
carnpaign execution only. Breaches may result in empanelment termination and legal action.

C. intellectual Property

CBC retains all rights to campaign creatives. Platforms should not reproduce or repurpose

Govemment ads without written consent.



D. Contont Cornpliance & Regulatory Standing

The Applicant (orr platform) must not be presently or in the past 12 months subject to anygovernmental ban, blocking, or removal order for transmission of obscene, vulgar,pornographic or otherwise unlawful content under the Information Technology Act, 2000, ITRules 2021, the Indecent Representation of women (prohibition) Act 1gg6, or any otherapplicable statute in India.

The applicant must disclose whether any notice, show-cause, complaint, interim order, orlegal proceeding has ever been initiated or is ongoing in respect of content compliance orblocking under any law. The aforementioned regulatory action or failure to disclose suchhistory shall render the entity liable to suspension/tennination of empanelment, withholding
of payment, andlor recover any losses, damages, or liabilities arising out of such an event.

G.

Indenrnity & Liabiliry

Empanelled entities shall indemnifj/ cBC against all claims, Iiabilities, and losses arisingfi'om content, data breaches, or non_compliance with laws.

Forcc MajeLlre

Neither party shall be liable for delays or non-perfornance due to causes beyond reasonable
control, including acts of God, pandemics, strikes, or goverriment actions. The affected party
must notify the other within 7 days.

Tcnnination

CBC may terminate empanelment with a 30-day written notice for material breach,
insolvency, or repeated non-performance. Entities may withdraw with a 60-day notice, subject
to completion of ongoing campaigns.

Dispute Resolutiorr

Amicable Settlement: Parties shall attempt to resolve disputes via mutual consultation within
30 days.

1.

Arbitration: unresolved disputes shall be refemed to a sole arbitrator appointed byDG/PrDG' cBC Arbitration under the Arbitration and conciliation Act, 1996, seated in New
Delhi, with proceedings in English. The arbitrar award shail be finar and bi,ding.

Governing Law & Jurisdiction: This Agreement shall be goven-red by and consfiued inaccordance with the laws ol India, and the courts located in New Delhi shall have exclusivejurisdiction over any disputes arising there from.

7. PANEL TEI\URE AJ\D REVIEW

' validity: The tenure shall be for a period ofthree years from the date ofpanel notification oruntil the validity of the Digital Advertisement policy, 2023, whichever is earlier, with apossibility of a one-year extension.

E.

F.

H.

2.

J.



' Annual Review: uU data is reviewed each April of every year after empanelment to assess
whether any changes or updates are needed in its categorization,based on the most recent
trends and insights.

' Re-opening window: one year after notification, quafterly intake for additionai entities/orrplatfon,s, ernpaneiled on technical qualification and L1 rate acceptance.

8. ANNEXURES

. Annexure A: Detailed Eligibility & T&Cs

r Annexure B: Technical Bid Fonnat

. Annexure C: Financial Bid Format (Rate Matrices)

. Annexure D: Documents to be Submitted

. Annexure E: IT &Dataprotection Declaration

. Annexure F: Checklist of Documents to be Submitted

' Annexure G: List of 3rd party Ad Servers Accepted for Tracking of Ads

. Annexure X: VTR Measurement Methodology

' Annexure Y: Technical Specifications for Adverlisement Delivery on orT piatforrns



Annexure A: criteria for Eligibilit y andTerms & conclitio,s of
Tender Document

1. Nodal Agency
The central Bureau of communication (cBC) shall act as the nodal agency for all centralMinistries and Departments for advertising through cBc-empanelled digital pratforms,including both OTT Content platforms.

2. Eligibility Criteria (as mentioned in clause 4)

3. Display and performance Standards
a' cBC advertisements released on behalf of central Government Ministries, Departments,Autonomous Bodies, and Public Sector Undertakings must be displayed prominently onempanelled platforms.

b' Empanelled platforms must achieve a minimum View Through Rate of eighty percent(80%) on mobile/desktop video ads and on connected TV (crv) video ads. cBC wi, detairthe vrR measurement methodology in the technicar specifications (Annexure X).

4. Content Compliance
cBC reserves the right to refuse or suspend empanelment either for a specific period orpermanently of any platform if its content is found to be anti-national, obscene, indecent, anti-social' disruptive of comtnunal harmony or national integrity, or otherwise objectionable,including any breach of the Information Technology Rulel, 2021 or other applicable laws.The decision of CBC's Director Ge,eral / Principal Director General shall be fi,al andbinding in this regard.

5. Application Requirements

a' only the platform-owning company shall be eligible to submit applications directly.Applications submitted through intermediaries or thirdiarty ug.r.i., will not be accepted.

b' Each application must include all required certifications, company incorporationdocuments, UU certificates, and a signed acceptance of these terms and conditions.

6. Rate Card & Empanelment
Separate rate cards will be published for orr content pratforms, categorized by wthreshold' Empanelment will be based on competitive bidding using the L1 (lowest quoted)rate methodology' Detailed bidding procedures and rate matricJs are provided in Annexure C.

7. Confidentiality and Indemnity
Applicants ,rust keep all RFP materials and Govemment data coniidential and may use themonly for preparing proposals and executing carnpaigns. Empanelled entities shall indemnilycBC against any claims or liabilities arising from content, data breaches, or non-co'rpliancewith applicable laws.

8. Termination and Suspension
cBC may tenninate or suspend empanelment with thity (30) days'written notice for materialbreach, insolvency, repeated non-performance, or false reporting of metrics.

10



9. Dispute Resolution

Any dispute arrsing fiom this RFP or its implernentation shall first be attempted to be
resoived arnicably within thifty (30) days of notice.

I 0. Panel Tenure and Review
Empanelment shall remain vahd for three (3) years from the date of panel notification or untilthe validity of the DigitalAdvertisement Policy, 2023, whichever is earlier. CBC may extendempanelment by one year at its discretion. cBC will conduct an annual review of IJU dataeach April and may adjust category placements and rate matrices accordingly. one year afterinitial panel notification, cBC may open quafierly intake windows to admit additionalqualified entities, subject to acceptance of the existing L1 rate matrix.

11



Annexure B: Form at for Submission of Technical Bicl

The Technical Bid shall be filled out online, and a printout of the submitted form must be enclosed

L Name of the OTT platform:

2. Category Applied For (please tick one):

o category A (> 2.5 million trrJ) o category B (0.5 million to < 2.5 million UU)

3. Corporate Details
a. Registered Name of the Company:

b. Date of Incorporation (DD /MM /yyyy):

c. Registered Office Address:

GST No. PAN No. PIN:
d. Website URL:

4. Authorized Contact person

a. Name and Designation:

b. Mobile Number:
c. E-rnail Address:

5. Operational History
a' Date from which the platform has been continuously operational under its current name(DD/MM/YYYY):

b' In the case of a foreign-owned platform, please provide the name and date of incorporation
of the Indian subsidiary responsible for n-ranaging the advertising business in India:

Date of Incorporation (DD / MM / yyyy):

6. User Metrics (for the six months preceding application)
a. Average Monthly Unique Users (UU) [for OTT Content platforms]
Month 1: __*__-*__.-- Month 4:

t2



Month 2:

Month 3:
Month 5:

Month 6:
b. Category confirmation (based on above datal:
o Category A o Category B

l. Certification of User Data:
a. Name of certifying auditor/authorised representative:

b. Certification statement (attach signed certificate):

"I hereby certify that the average rnonthly [rU figures submitted above are true and correct tothe best of my knowledge and are based on audited data.,,

c. Date of certification (DD /MM /y\fyy): Place:

Compliance Documents (attach copies of each)
a. Cerlificate of Incorporation of the applicant company (and, if appricabre, of the Indian
subsrdiary).

b. GST Registration Certificate.
c. PAN Card of the company.
d. copy of RFP document, signed and stamped on each page by the authorised signatory.
e' Statutory auditor's certificate or authorised representative,s certificate of UU data.f' Letter of confirmation that all content and operations comply with I'f Rules 2021 and DpDp
4ct2023.

Platform Integration and Techni cal Capabil ities
a' confirmation of integration with cBC-approved third-party ad server (3pAS):

oYes oNo
b' Reporting capabilities via Apl(within a maximum period of 24 hours):

oYes oNo

10. Declaration

I, the undersigned, hereby confirm that all information provided in this Technical Bid is
accurate and complete. I accept and shall abide by all terms and conditions of the RFp,
including the decision of CBC's Director General/principal Director General. I understand
that any false or rnisleading information may lead to rejection of this bid or sr:spension from
the empanelment process.

Name of Authorized Signatory:
Designation:

Signature: Date:

(Company Seal)

9.

t3



Annexure c: Form at for Subrnissio, of Financiar Bid

I'liJ::l:,jiil:,HTJ:I?Hi::;'the printed copv orthe bid, not onrine (rn a separate

Name of the OTT platform 
:

Category Applied For (please tick one):

o Category A o Category B

1.

2.

3. Rates euoted (all rates in INR, exclusive of GST)

Mdeo Ad on Mobrle/Desktop (pre_roll/Mid_
roll Non-skippable) CPV per l0 seconds

Mdeo Ad on CTV (pre_roll/Mid_roil Non_
skippable) CPVper 10 seconds

Display Pause Ad (min,300X50)
CPTYCPM

Video Pause Ad (min.300X50)
CPVper l0 seconds

Home Screen Masthead Banner

Mobile/Desktop

Home Screen Masthead VideoAd



7 Mobile Banner (min. size 320 X 50 px)*

CTV Banner (min 1920 X 550 px)

Billboard Banner (min 970 x 550 px)

CPTYCPM

8

CPTYCPM

9

CPTI/CPM

t0 Standard Roadblock (24-hour homepage
takeover)

It must include:
(a) Masthead across all device

types(Mobi lelDesktopiTabiet/
CTV of various sizes)

(b) Mobile/desktop Banner (min.
320 x 50 px)

(c)CTV Bamer (min 970 x 550px)

Cost per Day

xTlle nrobile banner of 320 x 50 pixels dimension shall be treated as the standard size. Mobile
banners of any other dimension may be priced on a pro-rata basis.

Live Event Rate Card (Optional)
only oTT Platforms that hold valid rights and licenses to stream live content are eligible to submitquotes for this line item. orr platforms must submit proof of such content distribution rights as partof the bid documents. This part will be optionar for bidders based on the eligibility.

Live event wiil include events for which the orr has exclusive rights like sporls matches, concerts,
music shows, award ceretnonies or of such nature. It will not include live streaming of TV channelslike sporls matches etc.

Advertisement property

Live-Event Mdeo Ad

15



Live-Evenr Display Ad _ (min. 300X50 px)

CPTVCPM

16



Annexure D: Affidavit Format

I,
years, resident of

l. That M/s
under its own brand.

(Signature of Authori zed Signatory)
Name:

Designation:

Company Seal:

(Name), son/daughter of
, aged

being the authorized signatory of M/s
(Name of Bidder), having its registered offi.. u,

, do hereby solernnly affirm and state as under:

is an OTT Content platform delivering content

2' That at least 507o ofthe total content offered on the platform is original or exclusivelycommissioned by the platforrn.

3' That the platforrn is not an aggregator, and does not merely host or collate content fiomthird-party sources.

4' That the orrplatfonn is not presently and has not in the past 12 months been subject to anygovemmental ban, blocking, or removar order for transrnission of obscene, vurgaqpornographic or otherwise unlawful content under the Information Technology Act, 2000, ITRules 2021' the Indecent Representation of women (prohibition) Act 1gg6, or any otherapplicable statute in India.

5' That the infonnation provided above is true and correct to the best of my knowledge andbelief, and nothing material has been concealed.

I further affirm that if any part of this affidavit is found to be farse or misleading, the organizationshall be liable for rejection of the bid and any other action as deemed fit by the competent Authority.
Place: ----.----.----..----..---
Date:

t7



Annexure E: lT & Data protection Dectaration
(On cornpany letterhead and signed by an authorized signatory)

To

The Deputy Director,
New Media, Central Bureau of Communication,
Room 363, Soochna Bhawan, CGO Complex,
Lodhi Road, New Delhi _ 110003

Subject: Declaration of compliance with Information Technology and Data protection Laws
we' [Full Narre of cornpanylPlatfo.n], having our regisreretl office at fRegistered Address], hereby declare andconfirm the following in connection with our application for empanelm.n, 

"u, 
un orr content platlorm with theCentral Bureau of Communication (CBC):

1. RegulatoryCompliance:

we are fully cornpliant and agree to remain compliant with all applicable provisions of the InformationTechnology (lntennediary Guidelines and Digital Media Ethics code) Rules, 2o2l and the DigitalPersonal Data Protection Act,2023, including a,y subsequent amendments, notifications, or relatedsubordinate legislation.

2. Content and User Data:

we ensure that all content available on our platforrn and all data processing and storage activities-including collection, sharing, transfer, and retention of p"..o*l data-are in accordance withapplicable Indian laws and regulations, and we will implement arl rnandated user data protection,privacy' and user consent mechanisms as notified from time to time by competent authorities.

3. Security Standards:

we have established adequate technical and organizational measures, including the use of securetransmission protocols, encryption standards, and access controls, to protect user data and to prevent
unauthorized access, disclosure, alteration, or destruction ofpersonal data on our platform.

4. Cooperation and Reporting:

we undertake to promptly cooperate with cBC, its appointed auditors, and any legally empoweredgovernment bodies for any audits, assessments, or investigations conceming IT compliance, user dataprocessing, or data protection.

5. Notification of Breaches:

In case of any data breach or material cyber incident that could impact the interests of users or thecBC' we will notify the relevant authorities and cBC in writing within the timeframe prescribed under
tlie applicable laws.

Date:

Authorized Signatory

ISignature]

lNamel

IDesignation]

[Company Seal]

[Date & Place]
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Annexure F: Checklist of Documents to be Submitted
Applications must incrude the fo[owing documents in Envelope r:

. Application Fee Receipt

. Signed & Stamped RFp Document

. Certificate of Incorporation

. Auditor,s UU Certificate

. GST Regrstration Copy

. PAN Card Copy

. Affidavit of Original Content (Annexure D)

. IT & Data protection Declaration (Annexure E)

l;:lr#ust 
contain Financial Bid (Annexure c). Both placed in a single targe envelope labelled

NOTE:

i. Enveiope labelling must follow the below template:
'cBc orr EMPANELMENT- [Platform Name] - [Bidder Contact], and include authorizedsignatory details on both inner and outer envelopes.2' AII bid rates are to be quoted in Indian Rupees (INR), exclusive of GST, and rounded off tothe nearest rupee. Any fractional quotations will be disqualified.
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Annexure G: List of 3rcr partyAd servers Acceptecr for Tracki'g ofAds

1. Purpose and Scope

This Annexure specifies the role and the approved list of Third-party Ad Servers (3pAS)authorised by the centrai Bureau of Communication (cBC) for independent verification andmeasurement of digital advertising campaigns released ttr.ougt empanelled oTT platforms.

All adverlisements.released under this empanelment shall be mandatorily tracked through a

f"u,,i.H:.o'ed 
3PAS to ensure transparency, accuracy, and accountability in campaign

2. Role and Responsibilities of 3pAS

The 3PAS shalr function as an independent ad-tracking and reporring system with thefol lowing responsibi Iities:

a Ad verification - Track irnpressions, views, clicks, and rerated ad_delivery eventsacross devices and fonnats.
b' view-Through Rate (vrR) - Measure vrR in accordance with cBC_approvedparameters.

c' Invalid Traffic Detection - Identify and exclude bot-generated or brand-unsafe trafficfrom billing eligibility.
d' Reporting - Provide cBC with real-time dashboards and certified performancereports within fwenty_four (24) hours of campaign completion.e' Data security - Ensure fuil compriance with the Information Technorogy(Intermediary Guidelines and Digital Medra Ethics code) Rutes 2021 and rhe DigitalPersonal Data protecti on Act2023

, Integration Requirements

a' Empaneiled orr pratforms shall integrate the cBC_approved 3pAS via SDK, ApI, orVASTiVPAID ad tags as per Annexure y.
b' No substitution or bypass of the approved 3pAS shall be permitted without priorwritten consent of CBC.
c' Test integrations (sandbox environments) shall be compieted before issuance ofcampaign release orders.

Approved 3pAS Vendors

The following Third-party Ad Servers (3pAS) are recognised by the central Bureau ofcommunication (cBC) for-ad tracking una u"rin"ation. These platforms perform the corefunctions ol indcpendent ad derivery J.nrorrior, measuremenioiin,,pr.rrions and view_through rates (VTR), detection or ir"aLiJ o.Iot traffic, and monitoring of brand_safe adplacements across devices and formats.

The approved 3pAS vendors under this RFp are:

9,",ip^igl Manager 360 (CM360)
Flashtalking

J.

4.

i.
2.
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3. DoubleVerify

cBC reserves the right to amend or expand this list through formal notification as and whenrequired.

5. Data Retention and Access

AII campaign log files, audit trails, and verified reports shall be retained for a,rinirnum ofeighteen ( 1 8) months from the date of campaign completion. cBC and its authorised auditorsshall have access to such data for verification ,t .n.r". required.

6. Amendment and Review

cBC may revise this Annexure to update the list of approved 3pAS vendors or modillu relatedtechnical requirements in line with regulatory directions or evolving indusfiy standards. Anysuch amendment shall come into effect thirly (30) days after official notification by CBC.

By signing below' the platform acknowledges the approved rist of Third-parfy Ad Servers (3pAS) andagrees to comply with all related integration and reporting requirements specified in this Annexure.

Authorized Signatory:
Name:

Designation:

Date:
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Annexure X: VTR Measurement Methodology

1. Scope and puqpose

Tl-ris Annexure sets out the detailed methodology by which the Mew Through Rate (vTR) ofvideo adveftisements shall be verified and reported for a, cauorr content piatforms under this RFp. 
lpalgns executed by ernpanelled

2. Approved Measurement Iools

l*:*T?.n,s 
must integrare and serve ads excrusiverv through a 3pAS as given in

*"i":?:"t 
must not substitute or bvpass the approved 3pAS without prior written consent

3. Tagging and Reporting Requirements
a' Each ad request' impression, and completion event must carry the following parameters inthe 3pAS rag:

i. Carnpaign ID (as issued in the Release Order)
ii. platform/property identifier (with Traffic Source URL)
iii. Timestamp of impression seryed completion of the event
iv. Device type (mobile, desktop, CTV, tablet)
v. Geoiocation at least to the state/district levei

b' Platforms must.generate raw campaign logs and aggregate repofts via the 3pAS dashboard,with data exports in CSV or JSON fo - t
4. Data Validation and Reconciliation

a' cBC wiil access rear-time dashboards to monitor campaign performance.
b' within seven (7) working days of campaign completion. platforms rnust deliver areconciled vrR report certified by trreir authorised representative, containing:

i. Total Impressions Served
ii. Total Completed Views
iir. Computed VTR (%) by device rype and overall

vrR (%) : (Number of completed views + Number of impressions served)x r 00

c' cBC may engage an independent auditor or analytics partner to reconcile the platformrepofl against 3pAS data.

5. Perfonnance and penalty

a' If the reconciled vrR falls below the minimum threshold (g0% mobileidesktop/crv) by5-10 percentage points, the platform will incur a l}o/obilling reduction, if by 10-30 points, a20%o reduction; and if by more than 30 points, a 3}%o.eduction followed by a detailed formalreview.

b' Platforms that record a reconciled vrR below 60oh in more than three campaigns withinany rolling six-month period may be placed on a perfonnance watchlist and may facesuspension of future allocations, pending CBC review

6. Dispute Escalation

a' In case of disagreenrent over reported vrR figures, the platform may request a joint auditwithin five (5) working days of report delivery.

22



b' A joint audit team, comprising one cBC representative and one platform-nominated expert,will review raw log files and 3pAS records.
c' The joint audit finding shall be submitted to DG, cBC whose decision in this regard shallbe final for billing and performance evaluation purposes.

7. Updares to Methodology
cBC reserves the right to amend this methodology to align with evolving industry standardsor regulatory requiretnents' Any changes will be communicated in writing at least thir-ty (30)days before coming into effect.

By signing beloq the platform acknowledges its understanding and acceptance of this vrRmeasurement Methodology.

Authorized Signatory:
Name:

Designation:

Date:
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Annexure Y Technical Specifications for Advertisement Delivery onOTT Platfonns
(To be Read in Sync with Annexure X)

1. Scope and Applicability
This annexure specifies the technical standards and requirements that all empanelled orrcontent Platfonns must nleet to ensure consistent, high-quaiity delivery of Govemmentadveftisements as mandated by CBC.

2. Video Ad Delivery Specifications
a' The minimum acceptable video resolution shall be around Standard Definition (1024 x 576pixels) or higher, subject to platform_specific requirements.
b' vdeo ads must be submitted in standard digitar formats (e.g., Mp4, Mov) and encodedusing industry-standard codecs such as H.264 orequivalent.
c' Audio must be of clear quality and free from distortion, delivered in widely compatibleformats such as stereo AAC or pCM.
d' Mdeo ad length shall conform to release order specifications, typically in l0-secondincrements.

3. Ad Formats and protocols

l;JJ *Ir 
must supporl \tdeo Ad Serving Temprate (VAST) version 4.x or higher for arl

b' Support for Mdeo Player Ad Interface Definition (\AID) is required for interactive adexperiences.

c' sDK integrations for third-party measurement tools are mandatory to enable tracking ofimpressions, cornpletions, and viewability metrics.
d' A1l ad tags must include campaign identifiers, timestamps, device type, and georocationdata for verification.

4. Banner and Display Ads
a' Banner ads must adhere to standardised dimensions, with a minimum size of 320 x 50pixels for visibility and compatibility.
b' Supporled banner formats include but are not limited to Medium Rectangle (300x250pixels), Leaderboard (72gx90 pixels), Mobire Banner (320x50 pixers), Harf page (300x600pixels), and Bilboard (970x250 pixels). 

\ - - - r
c' Animated banners tnust be optimised for smooth playback without hindering ad deliveryperlormance or user experience.

5. Connected TV (CTV) Specifications
a' Platforms serving ads on crv must ensure ad compatibility with major crv operatingsystems and devices, including weboS, Tizon,,t-uzon pire iy Android rv, and Smart-rvapps

b' Ads must meet the higher vrR thresholds specified for crv and supporl interactive
capabi liti es where feasible.

6. Technical Integration and Testing
a' All empanelled platforms must complete integration with cBC-approved third-party adservers ( 3 pAS) before campai gn colrLmencement.
b' cBC reserves the right to conduct technical audits, performance testing, and quality
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assurance checks at any time.
c' Platforms must provide sandbox or staging environments for cBC testing upon request.

7. Reporting and Data Securiry
a' Platforms ,.rust offer API access for real-time campaign performance data, including

ffi::T:ffi;l',t', 
completions, and vrR, segm"nted i'y g.ogrrpl,y, demography and device

b' Platfo,ns must retain all raw log files, audit trails, reconciled reports and comprehensivelogs of all ad delivery events for a minimum of eighteen (rg) months from the campaign enddate and provide access to CBC upon request.
c' Data exchange must comply with Inclian data protection laws, ensuring encryption andsecure h.ansn-rission protocols.

B. Updates and Compliance
a' cBC reserves the right to update technical specifications to adopt industry best practices orto comply with legal and regulatory changes.
b' Platform operators must implement upiates and ensure continued compliance withinreasonable timeframes upon notifi cation.
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