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MINISTRY OF INFORMATION AND BROADCASTING

CENTRAL BUREAU OF COMMUNICATION

(AV PRODUCTION WING)

Soochna Bhawan, CGO ComPl.ex

Lodhi-Tl,,tTTiT

Subject: lnvitation of AppticantsforPresentation cum Evatuation - Empanetmentof Muttimedia

Agencies without Rate Card - regarding.

This is with reference to the apptications submitted by interested entities to CBC for

empanetment as Muttimedia Agencies without Rate Card. Att the apptications successfutty

submitted to CBC have been scrutinised in accordance with the guidetines.

2.The List of appticants in that are shorttisted for the presentation cum evatuation stage is

enctosed as Annexure - l.

3. The appticants Listed atAnnexure - 1 are invited for making presentations before the setection

committee on 23'd May 2026from 1 1:30 AM onwards at the fotl'owing venue:

Main Conference Room, Second Ftoor CentraI Bureau of Communication

. Soochna Bhawan, CGO Comptex Lodhi Road, New Dethi

4. The detail.ed guidetines to the participating appl.icants for the presentations are enctosed as

Annexure - ll.

This issues with the approvaI of the competent authority.

(S q\rtx
(KAnurag Kumar)

Deputy Director



ANNEXURE - I

List of shorttisted agencies:

S. No. Agency Name Time SLot

t. M/s ZenkarAdvertising 1 1:30 AM - 11:50 AM

ii. M/s Gtobat Media Marketing &,Communications P\rrt. Ltd. 11:50AM-12:10PM

llt. Mls Sophia Advertising Pvt. Ltd. 12:10 PM - 12:30 PM

tv. M/s Expression 360 Services lndia Ltd. 12:30 PM - 12:50 PM

v. M/s Ventures lntegrated Cornmunication Pvt. Ltd. 12:50 PM - 01:10 PM

vl. M/s KMK Event Management Limited 01:10 PM - 01:30 PM

vii. M/s Ptatinum Communications Pvt. Ltd. 01:30 PM - 01:50 PM

Lunch Break 02:00 PM - 02:30 PM

vllt. M/s RanchiData SYstem 02:30 PM - 02:50 PM

ix. M/s CoLLectcent Digitat Media Pvt. Ltd. 02:50 PM - 03:10 PM

x. Mls YOptima Media Sotutions Pvt. Ltd. 03:10 PM - 03:30 PM

xi. M/s Axis Communications 03:30 PM - 03:50 PM

@



ANNEXURE.II

Guidetines for Presentation cum Evatuation of the Appticants for Empanetment as

MuLtimedia Agencies without Rate Gard

Appticants who have been successfutty shorttisted for the presentation cum evotution stage

are required to detiver a presentation before the setection committee. The presentation must

incl.ude the fol,l,owing material.s submitted on a pen drive, which must be ctearty tabetted with

the agency's name:

1. Showreelof PastWork:

i. One Showreel of TVCs (up to 2 minutes duration)

ii. Two ful,t-page Print Creative or Outdoor Creative or lnfographics

iii. Two reets or shorts of up to 30 seconds

iv. One documentary of more than 5 minutes

v. One animation video work

vi. One past showreet; of Fl.ash Mob or Nukkad Natak

vii. One Exhibition design organised bythe agency

2. Documents to supportthe works presented in the showreet:

i. The agency must submit a summary of data sheet for atl the works showcased

in the showreel atong with supporting documents in fottowing format:

ii. The agency must submit the corresponding work orders or work comptetion

certificates against work presented in the showreet.

3. New Gampaign Brief: Concept note, creative conceptuatisations, and scratch

creatives focused on any of the fottowing themes:

a. LocatTourism, LocaI Prosperity -.Promoting domestic tourism

b. Respect, Not Sympathy - lnctusion and dignityfor persons with disabil'ities

S.No

Type of Creative

Asset (Video/Audio

Spot, PrintAdvt
etc.)

Titte of
Creative

Asset

Name of

the Client

Year of
Production

Work Order

orWork
Comptetion

Certificate
No.

s



4. The Campaign Brief must, at a minimum, inctude the fottowing components:

i. concept Note - The concept Note shoutd, int.r rtir, contain fotLowing:

a) The primary goat(s) and objectives of the campaign;

b)The key message(s) proposed to be communicated to the target audience;

and

c)The creative direction, strategy and overat[ approach proposed to effectivety

convey the intended message

ii. Creative Conceptuatisations - This shoutd include the artistic interpretation of the

theme, storytine, narrative, or communication approach proposed for the campaign.

iii. Scratch Creatives - The fol.towing scratch creatives are required to be submitted as

part of the proposat:

a)Campaign Logo and Tagtine;

b) One video of up to 60 seconds duration;

c) One radio jingte of up to 60 seconds duration;

d) One futt-page print creative;

e) One outdoor creative;

f) One social media infographic; and

g)Two reets/shortvideos of up to 30 seconds duration each.

Att materiats may kindty be compiLed and submitted in accordance with the above guidetines.
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