
Ministry of lnformation and Broadcasting
Gentra! Bureau of Communication
Soochna Bhawan, CGO Complex
Lodhi Road, New Delhi - 110003

ADVISORY

Subject Pre-bid meeting for Empanelment of Over The Top ptatforms (OTT)-
reg

This is with reference to the above-mentioned subject wherein prospective bidders
that attended the pre-bid meeting as scheduled on 8ih January 2026 at 1S00 Hrs had
raised queries on the provisions contained in the RFP No nb(ruUye ACrcTf Dg24-
NM

Date: 16 January 2026

The clarifications on the queries raised by the prospective bidders are enclosed
as Annexure - l.
The corrigendum to the RFP is enclosed as Annexure - ll.

1.

2.
3.

4.

The revised RFP with updated provisions highlighted for easy reference is
enclosed as Annexure - ll!.
The following dates of thq RFP have also been revised:

i. Last date and time for physical submission of the Technical and Financial
Bids (after online submisgion of technical bid): 09th Febru ary 2026 at 1800 Hrs

ii. Date of opening of Technicat Bids:
To be announced via acvisory on cBC rvebsite (https:/cbqindia.so )

5. All bidders are requested to take the enctosed clarifications and corrigendum
into consideration while sUbmitting their bids. -,-7into consideration while submitting their bids. ,a7

This issues with the approval ot fne competent authority /
/(/tr^ _>

Uarsai+Nffi6
Deputy Director (NM)

EFf( Trgr/ Harshit Narang
. grr ftt{-6./o€Dutv Dir€ctor

ddq Ssri q$/cenhal durcau of Communication
qa-* qd mn f 

'{amAlMinhtyof 
hhrmation& Bmadcasting

qKf, F{dTt,/ C'over nment of lndia
q-{ RId-1t oooa,/ New Dethi-t 1 oo03



ANNEXURE.I

SI

N
o

Queries/statement
s of prospective
bidders

Relevant Clause/Section in
RFP

Answer to the query

I OTT platform
representatives
raised concerns
regarding the
existing pricing
metric prescribed
in the financial
bid document,
particularly the
use of Cost Per
View (CPV) for
video
advertisements.

Annexure C- Financial Bid Please refer to the corrigendum.



Annexure C- CORzuGENDUM
Format for Submission of Financial Bid

The Financial Bid must be submitted on the printed copy of the bid, not online.

1. Name of the OTT Platform :

2. CategoryApplied For (please tick one):

o CategoryA o Category B

3. Rates Quoted (all rates in INR, exclusive of GST)

No Advertisement Property
Unit

Rate
(in
Rs)

1 Video Ad on MobilelDesktop (Pre-roll&Iid-
roll Non-skippable)

CPTYCPM

Video Ad on CTV (Pre-roll/Mid-roll Non-
skippable)

CPTVCPM

Display Pause Ad (min. 300X50 px) CPTVCPM

Video Pause Ad (min. 300X50 px) CPTYCPM

Home Screen IMasthead Banner

IMobile/Desktop CPTYCPM

CTV CPTVCPM

A t,NExu(g-fl
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Sl No Advertisement Property

Unit
Rate

(in
Rs)

6
Home Screen Masthead Video Ad

Mobile/Desktop CPM

CTV
CPM

7 Mobile Banner (min. size 320 x 50 px)* CPTVCPM

CTV Banner (min 1920 x 1080 px) CPTVCPM

Billboard Banner (min 970 x 550 px) CPTYCPM

10 Standaxd Roadblock (24-how homepage
takeover)

It must include:

(a) Masthead across all device

tvpe s(Mob i lelDe sktop/Tab let
CTV of various sizes)

(b) Mobile/desktop Banrier (min.
320 x 50 px)

CTV Banner (min 970 x 550 px)

Cost per Day

*The mobile banner of 320 x 50 pixels dimen
banners of any other dimension may be price<ion a pro-rata basis.

4.Live Event Rate Card (Optional)

Only OTT Platforms that hbld valid rights ur{ li..nr., to stream live content are eligible to submit
quotes for this line item. OTT platforms must submit proof of such content distribution rights as part
of the bid documents. This part will be ontionfl for bidders based on the eligibility.

Live event will include evJnts for which tne $ff has exclusive rights like sports matches, concerts,

music shows, award c'erembnies or of such rrfr.r. It will not include live streaming of TV channels
like sports matches etc.

l

)



Advertisement Property
Unit

Rate (in

Rs)

Live-Event Video Ad Mobile/Desktop CPTYCPM

CTV CPTVCPM

Live-Event DisplayAd - (min. 300X50 px) Mobile/Desktop

CTV

uwr
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l.INTRODUCTIO}V

The central Burcau of communication (cBC), Minishy of Infonuation & Broadcasting is the riodal
orgalization for paid outreach carnpaigns through Print Media, Electronic Mpdia, Outdoor Media,Digital Medias, etc' on behalf of clie,t Ministries/Departments and organizations of 6overnment ofIndia in pursuance of para vI (23) of Allocation of Business Rules, l96l on .,production 

and release
of advertisements on behalf of the Government of India.,,

Pursuant to the Digital Advertisement Policy notified via oM No. M-24013 115/2023-MTJCJ dated 6November 2023, the Central Bureau of Comrnunication (CBC), Ministry of Information &
Broadcasting, invites sealed technical and financial proposals fi'om eligible orr content plalforms
for empaneiurent to disserninate Government information (paid campaigns). Empanelment and
finalised rates will rernain valid for three years f-rom notification of the panel or until the validity of
the DigitalAdvertisement Policy, 2023, whichever is earlier one-year extension may be granted with
the approval of DG/prDG, CBC.

Bids, along with completecl dscuments, must be addressed to the following orrlbefore 05.02.2026:

Harshit Nar.ang, Deputy Director, New Media

Rooni 363, soochna Bha'an, cGo complex, Lodhi Road, New Derhi - 110003

Phone: 0 1 | -243 69 598 | Ema i I : djc.[ah]gldcbc(Cl[mirilss6
There shall be a,pre-bicl meeting on January grl,, 2026.

2. DEFINITIO}\IS / TECHNICAL TERMS

The cost incurred by an advertiser for one thousemd ( 1,000) ad inipressions served on
a webpage, application, or OTT platforrn.

For the purpose of rhis RFp, an oTT (over-The-Top) content platfonn shall mean a
digital platfonn that delivels its own or exclusively licensed audio-visual contenr
directly to end rsers over the intemet, wirhout reliauce on traditional dish-ibution
channels srlch as cable, DTtl, or satellite television. The platform rnnst operate under
its own brand, offering on-clemand access to.content such as films, tclevision shows,
web series, live events, sports etc. (Aggregator services that merely host or coliate
content fiorn multiple third-parry plarfonns are not covered under this definition.)

Providecl that such platforms have furnished infonnation as per R.lg(2) of rhe
Inf,omation Technology (lntermediary Guidelines and Digital Media Ethics code)
Rules, 2021 of its existence under tlie relevant statutory provisions; failure to comply
with the same shall lead to ineligibility fi'om application in the current RFp.

Distinct individuals accessing,4 platfonn within a calendar monrh.

OTT Content

Platform



Term
Definition

per Thousand

VTR (View
Through Rare)

Percentage of sr

Calculated as:

VTR (%) - (Nun

rr€d a,

ber of

duration actually viewed by users, measured via 3pAS.

cornpleted views i- Number of irnpressions served)x 100

Impressions Served

Each instance in

tracked by a Thir

uhiclr video advertisement is delivered to the user,s device, as

Ad Server (3PAS) from the list given in the Annerure G.l-Parly

CompletedMew
Inrpression in wh ch the rser watches 100% of the ad's duralion.

CTR (Click-
Through Rate)

The percentage

Caloulated as:

crR (%) : (1.

The total numbe

once within a gi,

multiple visits.

:l rrse

rrrnher

's who click ou an advefiisentent after it is displayed.

cf Clicks -: Nurnber of Impressions Served) x 100

tinct irrdividuals who access a platform or contenr at least
,ndar month. Each user is counted only once, regardless of

of dir

3;PAS (Third-Parry

Ad Server)

An independent

veri$, digital adv

invalid traffic+* r

d-terv ng and nreasurement systern, used to deliver, monitor, and
:nt metrics such as inrpressions, views, CTR, and \/TR and
in Annexure G.listec

S

/AST (Video Ad
erving Template)

A standardised pr

enables video pl
delivery, tracking

)tocoi
yers t
and rr

leveloped by the Interactive Advertising Bureau (IAB) that
r conrmunicate r.vith ad servers. VAST ensures consistent
rorting of video advertisements across piatforms.

P1

VPAID (Video

ayer Ad Interfacc

Definition)

A protocol th$t a

skip buttons to b
enhanoed trackinl

lows i

) execl

of use

ttetactive video ads such as click.to-expand, overlays, and

ted wiihin video players. VPAID provides adverrisers i.vitlr
'interactions bcyond basic vie.ws or clicks.

cc*

pa

Invalid Trafflc rcfers to
yElent.

or bra which shall not be eligible for



CTV (Connected

Television)

A prcmium banner

screen, offering high visibili

Television sets or devices that are connected r"
digital content via applications or integrated platfofis. CTV represents a rapidly
growing segment of digital video viervership.

A static or anirnated that appears rvhen a user pauses video playback,
designed to capture without interrupting the vierving experience.

that appears at the top of the platform,s home or launch
at app open,

A high-impact takeover format irr which an adverriser's creative occupies multiple ad
slots (e.g., masthcad, bemner) simultaneously across a platform for a specified period,
typically 24 hours, to ensure maximum visibility.

A static or anilrrated image advertisement ernbedded in an application,s user interface
outside of video content, with standard dimensions such as 300x250 (Medium
Rectangle), 320x50 (Mobile Banner), and 728x90 (Leaclerboard).

Roadblock Ad

Pause Ad

BamrerAd

Home screen

Masthead.

SC^|
1 (D OPE OF WORK

Empanelled OTT Content Platfonns shall disseminate Goyemment of Ind"ia,s paid
communication campaigns tlrrouglr video, dispiay, and interactive ad forrnats across mobiie,
desktop, and Connected l'elevision (CTV). Platforms will ensure that adverlisements are
delivered in line with CBC's technical specifications, achieve a minimuur View Tlirough Rate
(VTR) of 80% as vcrificd by CBC-epproved Third-Party Ad Servers (3pAS), ancl f,rovide
reconciled performance reports rvithin prescribed timelines. All campaign-level data,
ittcluding imprcssions antl completed views, rnust be retained for audit and verification.

In addition, plitforms urust maintain compiiance with the IT Rules 202l,theDigital personal
Data Protection Act 2023,anCr other applicable Indian laws in vogue.'Ihey shall safeguard
user data, providc real-time dashboards or API access for canrpaign rnonitoring, ald
oooperate with CBC in audits, reviews, an<l category revisions. Each platforn rnust operate
under its ovrn brand with at least 50% licensed/ or'iginal or exclusively commissioned content
or 0ontent for which the platfonn has hosting rights and wi'll be required to accept the
discovered Ll rate matrix as a r:onclition of empanelment.

(II) EIvIPAI{ELMENT CAIEGORIES & ELIGIBILITY(II) EIVIPAI.{ELMENT CAIEGORIES & ELIGIB ILITY
A. OTT Content Platforms

I' Only oTT Content Platforms delivering self-owned or exclusively licensed content under
their orvn brand shall be eligible under this RFP. To qualifn the platform must ensure that atsrruwr uur ru r. rw Vu.rrrry, urs pl.ilt-tUltIt IItUSt LinSUfg Inat al
Ieast 50%; of the total content offered is original or exclusively commissioned by the platform.
At least50% of the total content off'ered on theulatfom- calcrrlaled ns a .rrllinsmnnrhlr;

Content Platlonn, Aggregator



4.

5

third-party sources without significant original prograrnming, are not eligibie. An afTidavit tothis effe* shall be required to be submitted. (as per Annoxure D).

The applicant must be a company incorporated in india and must have operated continuously,
for at least twelve (12) months immediatery preceding the dare of appricatio'.

The platform musl demonstrate average monthly unique users in India, over the six months
preceding application, meeting one olthe following thresholds:

. Category A: more than 2.5 rnillion UU per month.
' category B: between 0.5 milion and less than 2.5 rnilrion uu per month,

All platforms shall repoxt monthly tJnique user (utf figures in the ternplate annexed(Annexure B), certified by the statutory auditor. cBC reserve-s the right to rcquest suppo,rting
analytics and raw data during audits. Data must be maintained for a minimum of eighteen
( ltl) rnonths for verification

If owned by a tbreign parent, the platform may onry apply if it maintains a whofly ownedIndian subsidiary, operating for at least twelve (12) months, which manages its Indian
advertising business' Here, a for:9ig6 parent shall rnean any entity headquartered outside hrdiawitlt controiling interest or majority shareholding in the platfonn, The application m,st
include a certificate of Incorporation, Board Reiolution siatlng ownership structure, andproof of operationar continuity (audited financials) for rhe tndian subsidiary

Applications must be submitted dileotly by the oTT plarform; intenncdiaries or third-party
agencies will not be pennitted.

Each OTT service must submit a separate application.

cBC will not pennit aggregation ("bunching,,) of unique user counts across multiple
services under the same corporate group.

6.

't.

8.

9. All content must comply with
Code) Rules, 2021; the Digiral

10. Minimum VTR requir,eurent: A
and CTV platfonns, as detailed i

the IT (lntermediary Gujdelines and Digital Media Ethics
Personal Data Protection Act, 2023; andany other applicable

Ljnimum of 80% must be ilelivered across mobile, desktop,
Annexure X.

Indian laws or regulations in . CBC rcseryes the right to refilse or suspend enrpar:ehnent
of any platlonn for non-compli

may be entpanelleci dit"ectly, provided they ctccept the Ll
meet lhe prescribed Unique user threshold.

4. ADVEITTISING PROPE TIES & PERFORM.A.hICE METITICS
A. A dvertisement Propert

Rare cards will invite bicls for

I l. Gotternntent-owned OTT plal
rate ruatrixfor their calegory

following:



' video Ads: Pre-roll/mid-roll (skippable/non.skippable) on mobile, desktop, CT{ live-event
video ads.

r Display Ads: Banners (320x50 pixers), home screen mastheads, carousel, tray, sticky
banners, pause ads,

' Roadblocks: Standard and interactive 24-hour takeover which include masthead/ banner.

B. View Through Rate (VTR) & penalties

5. RATE DISCOVERY & EMPANELMENT SCHEME

1' Ll.Mcthodology: Baseline l0-second video ad (CPTVCPM) rates determine caregory panols.

2. The lorvest 75% of bidders shall be ernpanelled,

L-l bidder in aay of the property shall also be cmpanelle d, ar L_l rate matrix kooping a ten_
second video ad on mobile/desktop as the anchor pioperty.

3' Ernpanelled entities must accept the complete LI rate matrix for all properties, arrivcd by
competing the L- I rate of individual properties.

4. CRC reserves the right to reject anomalous Ll rates or cartslized quotations.

5' Rates quoted must include all service costs that are required to release the campaign
successfully. lt should be quoted in INR exclusive of GSTI No rate changes durilg tenure,
except annual UU-based car.egory revision.

Platform Min,
VTR

5-100h
Below

Threshold

l0-30%
Below

Threshold

> 307o Below

Threshold

Mobile/Desktop 8A%
10%

deduction
20%

deduction
30% deduction + review by CBC of

the platfonn

CTV 80%
10%

deduction
20%

deduction
30% deduction * review by CBC of

the platform

* VTR will be calculated for up to 30 seconcls

6



The Financial Biri
shall be submitted together inside one large envelope, clearly marked with the

authorised signatory.

. Non*refundable processing fee amou to tI0,000 per platform shall be paid online, ancl
the payment receipt must be submitted with the Technical Bid.

. The application must be submittecl or through the CBC portal and print out of the samealong with all annexures/other docurnents physically at l(oom 363, Soochna
Bharvan, on or before 05.02.2026.

6' Bidders are expected to submit bids that reflect a rcalistic understanding of the scope of
work, specifieations, and associaterl costs. To ensure the efficiency, eoonomy and bgst vaiue
flor rnoney in public procurentent:

' A bid offen'ng NLL charges/consideration for any item or the entire scope of work shall be
treated as uffesp'nsive and wilr not be consitJered IGFRrT3(i)r.

' I'\rthermore' bids that are considered by cBC as being unrealistically low iri comparison tothe estimated cost, prevailing rnarket rates, or other receivecl responsive bids, such that theyraise material concerns about the,bidder,s ability tor

. Deliver the required quality zurd specificetionu [GFRI73(vii)], or

' Perforrn the contract satisfactorily as per the temrs and conditions IGFRI73(xvi)], rnay beoonsidered non.responsive and subject to rejection,

DC/Pr.DG, CBC resenres the right to seek written clarificaticns or detailed cosr brcakdownsfiom birlders subrnitting such unrealistically low bids m-l.r""rtuin their viabilit y andresponsiveness,

The decisiorr in this respect sirall be taken by a three.rnember-cornrnittee chaired by Director(New Media)

6. STANDARD RFP & DISPUTE RESOLUTIO}-I CLAUSES
A. Bid Submission

r Two sealed envelopes:

The Technical Bid after taking printout of the online filled application(ilcludir:g all
Annexures, fee receipt, and required certificates) and

r)

2)

B, Confldentiality

All information and data shared by
campaign execution only. Breaches may rcsult

C. Intellecruel property

client ministries is confidential and for'
teminalion and iegal action.

CBC retains all rights to campaign
Govemmcnt acis without written

tfonns shcultl not reproduce or repur?ose

i
7



D. Confent Compliance & Regulatory Standing

The Applicant (orr platform) must not be presently or in the past 12 rnonths subject to anygovemmental barl, blocking, or removal order for transmission of ,irr"*"rr,*r,pomographic or otherwise unlawful content under the Information Teclmoiogy Act, 2000, ITRules 2021' the Indecent Representation of women tpr"rriuiri"rl Act 19g6, or any otherapplicable statute in InrJia.

The applicant must discloss whether any noticq show-cause, cornplaint, interim order, orlegal proceeding has ever been initiated or is ongoing in respect of content compliance orblocking under any raw 'fhe aforementioned regulatory u.tron o, rult,rr. ;;;;1; ,;",history shall render the entity liable to suspension/te1gr-ination of empanelment, rvithholding
of payrnent, and/or recover any losses, damages, or liabilities arising out of such an event,

E. Indemnity & Liabiliry

Empanelled entities shall indemnify CBC against all clairas, liabijities, and losses arisingfi'om content, data breaches, or noR-colnpliance with laws.

F. Force Majeure

Neither party shall be liable for delays or non*perfurmance due to causes beyond reaso,ablecontrol' including acts of God, pandemics, strikes, or govemment actions. The affected partymust notily the other within 7 days.

G. Tcnnination

CBC rnay tenninate ernpanelment with a 30-day rvrittEr.r notice for material breach,insolvency, or repeated non-performance. Entities rnay withdraw with a 60-clay notice, subjcct
to completion of ongoing campaigns.

FI. Dispute Resolutiorr

1. Amicablc settlement: Parties shall attempt to resolve disputes via rnutual consuitation rvithin30 days.

Arbitration: unresolved disputes shall be refered to a sole arbih.ator appoi,tecl byDc/PrDG, cBC' Arbi!'ation under the Arbitration and conciliation Act, 1996, seated in NewDelhi, with proceedings in Engrish. The arbitrar awa*J shar u. finui*J uinding.

Governing Law & Juristliction: This Agreemeni shall be govemed by and construed irraccordance with the laws of Inclia, and the courts locateci in New Dclhi shall have exclusivejlrrisdiction over any disputes arising there fi.orn.

)

7. PANEL TENURE AND REVIE1Y

' validity: The teuure srrall be for a period of tfrree years from the date of paner
until trre validity of the Digitar Advertisemenl policy, 2023, whichever is
possibility of a one.year extension.

notification or
earlier, with a



tr

' Annual Review; uu data is reviewed each April of every year after empanelment to assesswhether any changes or updates are needecl in its categori zayion,,based on the most recenttrends and insights,

' Re-opening window: one year after notification, quarterly intake for additional entities/oTTplatfonns, ernpaneiled on tcchnicar quarification *o a, ."ri 
""*ptance.

8. ANNEXURES

. Annexure A: Detailed Eligibility & T&Cs

. Annexure B: Technical Bid Format

. Annexure C: Financial Bid Format (Rate Matrices)

. Annexure D: Docurnents to be Subrnitted

r Annexure E: IT & Data protection Declaration

r Annexure F: Cliecklist of Documents to be Subrnittecl

. Annexure G: List of 3rd party Art Sen,ers Accepte. for Tracking of Ads

r Annexure X: VTR Measurement Mefhodology

' Annexure y: Technicar Specifications for Advertisernent Derivery on orr platforms
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An,exure A: criteria for Eligibiliry and Tenns & co*ditions ofTerrder Docnment

L Nodal Agency

,ffi ff::,f_,Tfffr""fi-#":!i:..!,",ff ,,il#,,#J::-Tg:1,:*:,:rforaricen,ra,
includihg both oTTco"r.", orrii",ilr. 'empanelled digital platforms,

2. Eligibility Criteria (as mentioned in clause 4)

3, Display and performance 
Standards

a, CBC adver0

ffiil##ffii'il,.ff i"":iJ,l5nff#::,:ff:tT:i,|Jiil$.i;,3;xTff i:
b. Ernpanelled platforms must achieve a minimum View .fhr,

,f :f i;.#::jllj:'ji:il,ffi ffi ilffi ,Hft J#.g liilXTi:dipy"iffiii
4. Content Compliance

cBc reser:ves the right to refus" or suspend empanerment either for a specific period orffHl,;, n :i::|iH,[,,:,,,:H:* is round t o, 
"ii-,.i"nar, obscene, indecent, anri-

i, c r url i n g anv bre agh 
"r,,. i" r"',, ;""r'rIrxx',ff ',i] ixtri;rr' ;'::il]T;fl#:

;i:,ff :liff, ::-"",,::',,*"i",l 
"ol""l*r 

/ princi-parci.,",".' 
c.,erar shau be n *ar and

5. Application Requirements
a' oniy the platform-owning colxpany shall be erigibre to submit apprications direcry.Apprications submitted rhrorg:t., io*ir.Jiuri.s or rtiiraiarf ,r"r.,* wi, nor be accepred.
b. Eaeh application must include alldocumen*, riu .,n,n.u,es, and ;,i*La;J!|H:: J",il:f?l,i,,lj;,iTll3oincorporarion

6. Raie Card & Empanelment
separate rate cards wilr be pubrisrred for orT content prattbrms, categorizedby rruth:'esrrold' Ernpa,ehnent wjil b; nr-.d 

", ."*petitiv:e bidding oring t. Ll (lowest quoted)rate methcdology' Detailed bidding pro**i*r, and rate raatricJs are proviaed in Annexure c.7. Confidentiality and trnderrurity
Applica,ts mrtst keep all RFP matel'ials and Government data confident.iar and may use themonly for prepari,g proposals. 

'.,0 
*^".riry campaigns. Ernpanelred cntities srrail indemnifu

Iffi;X,Tfr;:'*'or liabilities an.i,? *, 
"ont.oi, iutu url*r,"r, or non-co,rpriance

8. Termina,tion and Suspension
CBC may terminate
bre a ch, il";;;;,il."::T.Tffifi ff ::,Tjijl:,*;1:] ff1l #H 

n o ri c e fo r m a,e ri a,

t0



9. Dispute Resolution
Any dispute arising from this RFP or its irnplomentation shall first be at[empted to beresolved arnicably within thirty (30) days oinnri"..

t0. Panel Tenure and Review
Empanelment shall rernain valid for threc (3)
rh e var i di ty or *,e' orgi ru i 

^0, 
il;;#;i J;5 X:ifl :*T.T :T;:l ":Tf H :i";lempanernrenr by one year ar its discretion. bgc ,iil ."rd;; ; i*uur review of Lru dara,HIffiH'1#HJ1'*' categoryprtt"*",,u and rare mut*."s accordingry. one year afrer

quari ned,"riti;;, ;;;Ti;?3."#l'. :ffi 
" 
:ff;yr*f *f s ro admir addirional

II

f
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Annexure B: Format for submission of Technical Bid

The Technical Bid shall be filled out online, and a priffout of the submifted form must be encrosedl. Name of the OTT p,latform:

2. category Applied For (please tick one):

o category A (> z's mi[ion UU) o category B (0.5 rniliion to < 2.5mirion uu)3. Corporate Details
a, Registered Name of the Company:

b. Date, of Incorporation (DD / MM / yyyy):

c. Registered Office Address:

GST No.
d. Website URL: PIN:

4. Authorized Contact person
a. Name and Designation;

b. Mobile Number:
o. E-raail Address;

5. OperationalHistory

been continuously operational under its current name

a. Date frorn which the platform
(DD/MM/YYYY):

O:1: t. case of a foreign_owned pt,
of the lndian subsidiary responsible

Date of Incorporation (DD / MM /
6. User Metrics (fbr the six months

a. Average Monthly lJnique Users
Month I: r,

mr, please prcvide.the nt
nranaging the ad,,rerrisin;Til*r1T 

ofi ncorporation

application)

) lfor OTT Conrent platfonnsj
4.



Month 2:

Molth 3:
Monrh 5:

- 

Month6;

I f:::l:* n T'r"G'd ;;;;; a*L
o CategoryA o Category B

1. Certification of User Data:
a, Name of certifying audifor/authorised representative:

b. Cetification statement (aftach signed certificate):

"l hereby certify that the average rnonthly LrU figures submirted above are rue and correct tothe besr of my knowledge and ;,=;J;;;dited data.,,

c. Date of cerrification (DD / MM /y,yyy):__=_+_ place:

8, Compliance Documents (attach copies of each)
a. Certificate of Inco
subsidiary). 

rPoration of the applicant company (and, if applicable, of the Indian
b. GST Registration Certificafe.
c. PAN Card of the cornpany.
d' copy of RFp docurnent, signed and stamp,ed orr each page by t'e authorisecr signatory.e' srarurorv auditor's certificare o,. ,rtt oilla rrpr.r.rtuiin:, , ,.i,i.ur" of uu data,

llrjiryr*nrimarion 
that au .;;;;;; oo"*,,oo.-,o;r,;; rr Rures 202i and DpDp

9. Plarfonn lnregration and Technical Capabilities
a. Confirmation of i:

o yes o *;r"r.u,,on 
with CBC-approved third-party ad server (3pAS):

o **":,f.r.rTillr,* via Apr(Within a maximurn perio,c of 24 hours);

I0. Declaration

I' the undersigncd' hereby confirnt thar all informatio, provided in this Technical Bid isaccurare and complete. I accept and shall abide by 
"rr 

t*rrr-"ro conditions or the RFp,including the decision of cBC,s nire.to, c"-,,.*rrrrir.in"i'ilr,l, Generar. I undersrand

lllllJ,3,:fiT,1"'."$* i'rb'il;;;;uv t'uo to 
"i"riun "i"l' o'o u. s,,p".,,io,';;,;

Name of Authcrized Signatory:
Designation;

Signature:

(Company Seal)

t3



Annexure C
Format for Submission of Financial Bid

The Financial Bid must be submitted on the printed copy of the bid, not online.

l. Name of the OTTPlatform :

2. CategoryApplied For (please tick one):

o CategoryA o Category B

3. Rates Quoted (all rates in INR, exclusive of GST)

Advertisement Property

Video Ad on Mobile/Desktop (pre-rollA4id-
roll Non-skippable)

Video Ad on CTV (Pre-roll/Mid-roll Non-
skippable)

Display Pause Ad (min. 300X50 px)

Video Pause Ad (min. 300X50 px)

Home Screen Masthead Banner

Mobile/Desktop CPTVCPM

15

CPTYCPM



Sl No Advertisement Property

Home Screen Masthead Video Ad

Unit
Rate
(in

Rs)

6

Mobile/Desktop CPM

CTV
CPM

7 Mobile Banner (min. size 320 x 50 px)* CPTVCPM

8 CTV Banner (min 1920 x t0g0 px) CPTYCPM

) Billboard Banner (min 970 x 550 px) CPTVCPM

10 Standard Roadblock (24-hotx homepage
takeover)

It must include:

(a) Masthead across all device
ryp es(Mob il e/Desktop/Tablet/

CTV of various sizes)
(b) Mobile/desktop Banner (min.

320 x 50 px)

CTV Banner (min 970 x 550 px)

Cost per Day

*The mobile Ua

banners of any other dimension may be priced on a pro-rata basis.

4.Live Event Rate Card (Optional)
only oTT Platforms that hold valid rights and licenses to stream live content are eligible to submit
quotes for this line item. oTT platforms rnust submit proof of such content distribution rights as part
of the bid documents. This part will be optional for bidders based on the eligibility.

Live event will include events for which the orr has exclusive rights like sports matches, concerts,

music shows, award ceremonies or of such nature. It will not include live streaming of TV channels
like sports matches etc.

t6



Advertisement Property
Unit

Rate (in
Rs)

tive-Event Video Ad Mobile/Desktop

CTV CPTVCPM

Live-Event DisplayAd - (min. 300X50 px) Mobile/Desktop

CTV

l7

CPTUCPM



Annexure D: Affidavit Format

years, resident of the authorized signatory of IWs
(Name of Bidder), its registered offrce at
do hereby solemnly and state as under:

1S an

AFFIDAYIT

(Narne), son/daughter of aged _

the platform is original or exclusively

not merely host or collate content from

under its own brand.

2. That at least 507o of the total content offered
commissioned by the platform.

Content Platform delivering content

3. Thatthe platform is not an aggregator, and
third-parly sources.

4. That the OTT platform is not presently and has in the past 12 months been subject to any
governmental ban, blocking, or removal order transmission of obscene, vulgar,
pornographic or otherwise unlawful content the Information TechnologyAct, 2000, IT
Rules 2021, the Indecent Representation of
applicable statute in India.

(Prohibition) Act 1986, or any other

5. That the information provided above is true and
belief, and nothing material has been concealed.

to the best of rny knolvledge and

I further affrrm that if any part ofthis affrdavit is found be false or misleading, the organization
as deemed fit by the Competent Authority.shall be liable for rejection ofthe bid and any other acti

Place:

Date:

(Signature of Authorized Signatory)
Name:

Designation:

Company Seal:

1. That IWs

I,
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Annexure D: Affidavit Forrnat

I,
years, resident of

I. Thar lr4ls

under its own brand.

Designation:

Cornpany Seal:

(Name), son/daughter of
>,aged--being the auttrorireJ sigoatory of lr4/sur! 4quruilzc(f stgnatory o(Narne of Bidcler), having its regisrered oh.. ui

do hereby solemnly affrrm and state as under:

is an OTT Content platform rielivering content

2' 
ffiTl,l;;';iJf ilin:?j*:ontent 

orrered on the prarrorm is originar or excrusivery

3 That the platform is not an aggregator, and does not merely host or collate content fromthird_parly sources.

4' That the orr platforrn is not presently and lras. not in the past l2 months been subject to anygovemmentar ban, blocking, or removal order for u.ansrnission of obscene, vuigar,pornographic or otherwise un.lawful conteltt under the Information Technology Act, 2000, IT

ffi:;;;:,:T,y,1T;,'J'rrese,tation 
orwomen (prohibition) Act 1e86, or any orher

5. That the information provided above is true and correct to the best of my knowledge andbelief, and nothing material has been conceajed.

I further affi,n that if any part of this aflidavit is found to be false or misleading, the organizarionshall be liable for rejection of the bid and any other a*ion as deemed fit by the competenl Authority.
Place: --*-.-- _
Date : __."--__
(S ignature of Authorized Signatory)
Name:

U
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Date:

Annexure E: lT & Data protection Dectaration
(On company letterhead and signed by an authorized signatory)

To

The Depuf Director,
New Media, Central Bureau of Communication,
Roorn 363, Soochna Bhawan, CGO Complex,
Lodhi Road, New Delhi _ 1i0003

subject: Declaration of compliance rvith Information Technorogy antl Data protection Laws
we' [FLrll Narne of comparly/Platform], having o'r registerecl office ar [Registered Address], hereby decrare anrl:.::;lJ,]ifi:;'iX*ilHilfl#3f ';;u"ii'" .. "*n,*,*.,ii, ,, o, cont.,r praiiu,,, ,,,u ,n.

I. RegulatoryCompliance:

we are fully complia,t and agree to remain compliant with all appricable provisions of the InforrnationTechnology (lntennecliary cilorrl"." uno'orr,ru, Media Ethics'i-"1 
^u,.r, 

2021 udthe Digitar
lflIll,?til::,Ti:',Act' 2023' incrudini'", 

"i"oi#.,,',#*",o, norincations, o,.,ratea

2. Content and User Data:

We ensure thot all
incruding .*..,iJ:'fi:1fi:'T:l,UlT.r,::H[:,ii,:::#i"..Hy,fr,;,T.:".##,,h
applicable Indian laws aud reguJ.ations, and we will implenrent all rnandated user data profection,privacy' and user consent tnechanistns as nodfied from time to tirne by competent aulhoritles.

3. Securiry Standards:

we have established a<iequate technical and organizational measwes, incluclirig the use of securetransmission protocols, encryprion srandards, and"access 
"";;;,;;;;;ie* user dara and to preventunauthorized access, disclosrue, alteration, or destruction ofpersonal autuonour platform.

4. Cooperation and Reporting:

we rrndcrtake to promptly cooperate with cBC, its appointed auditors, and any legally enrpowererlgovernnlent bodies for any audits, assessments, or investigations concerning IT compliance, user.dataprocessing, or data protection.

5. Notification of Br.eaches:

hr case of any data breach or 'material cyber incidenr that coukl impact the interests of users or the

;::ffi'l 
notify the relevant authorities and cBC in writing witrrin,ti,re rirnefrarne prescribed uncrer

Authorized Signatory

ISignature]'

[Name]

IDesignation]

[Cornpany Seal]

[Date & Place]

IB



Annexure F; checkrist of Docunrents to be submitted
Applications must include the following documents in Envelope I:. Application Fee Receipt

. Signed & Stamped RFp Document

. Certificate of Incorporation

, Auditor,s UU Certificate

. GST Registration Copy

. pAN Card Copy

r Affidavit of Original Content (Annexure D)
. IT & Data protestion Declaration (Annexure E)

:i'J:]"ffi;ust 
contain Financial Bid (Annexure c): Borh praced in a singre rarge enverope laberred

NOTE:

1. Envelope Iabelling must fbllow the below tempiate:'CBC OTT EMPANELME*T_ia,"",i.* 
Naulel * [Bidder Contacr],and include aurhorizedsignatory details on bsth i,rner und ori", 

"ru"top...2' AII bid rares are to be quoted i-r"d,- *r0"., liNR;, excrusive of GST, and rounaed offtothe nearesr rupee. A,y fractional ;;;;;;;;, will be disqualified.

I9



iil'",,.,te 
G: List of 3rd PuotyAd servers Accepred for Tracking of

1. purposc 
and Scope

This Airnexure
aurhorised ,, -tJ:'jff:,tl'r::*ilgJ:: approved lisr orrhird-padyAd serwers (3pAS)
measuremenr.rai*i,.i"u,**,ffi ffi 

,f 
l:::.:T:i,f;[Ttr]H'J*Tffi y

AII adverlisements released under rhis €rhhanetmo-+ ^r^rr ,cBc-approved 3pAS il;ffi;-"#:;::ffi:;:::|;;;""'::ily tracked through adelivery. --'"-'" ua'rnPi{r 
untabiliry in *rpu#t'

2. Role and Responsibilities of 3pAS

;[llfJ::;:*,1?[:Js an incepencrent ad-rracking and reporrins system wirh rhe

a. Ad Verificatinrl -.rr^^r, :.-

,.r"r, oJ;il:::rff*jfressions, views, cricks, and retared ad-delivery eventst 
J;.?;I:::ugh 

Rate (vrR) - Measure VTR in accorcrance wfth cBC-approved

, fl'#r1,ffiffffiX* - Identifv and exctude bor.generared or brand-unsafe rraffjcd' Reporting, provide cgc uu, r,ear_time dashboards and certiued performance
e [lJil};}:: T'n,v-rou: 

(24) hours orcampaign compietion.

.g',,;ffi 

'**j[Tff 

ffiy ru*ji;j:tx;n**;1 1%,n" D gi,a,

3. Integration Requirements

a. Ernpanelle<i OTT platforms shall in\'AslTvPAID ad tags as per Annexfrffi:t 
the cBc-approved 3PAS via SDK, Apr, cr

b. No substiru

wrinen ."J::;;;;*J;:, 
of the appr.oved 3p,\S shatr be pennifred rvirhout prior

c' 
ffiT,'ff:ti:A:il"T^ 

envirorunents) snatl be completed before issuance or

4, Approved 3pAS Vendors

The following Thirdfarty Ad servers (3pA.s) are re.cognised by the central Biir.eau of
,[:1* :l',1:;.1::g, ht f ;ltiy;il n' -'r 

" "] 
ii 

",.' J, 11 i"L, p erro,m rh e c o rc

;T::iff ?i;.mnrm;"ffi 
''Ti1'L*llll.fl 

i:l,i:lilr*ffi ;:*i:rr
The apprnved 3pAS vendors under this RFp are;

L
2. !,i'it.igl Manager 360 (Cr\{360)

r iashtalking

20



.

3, DoubleVerify

L?r?Tt*tt 
the right to amend or expand this list through formar notificarion as and when

5. Data Retention and Access

All campaign log fires, audit trairs, and verified repofis sha, be retained for a minimum ofeighteen (18) months fio1 the jate ortu*p$comprerion. uBc and its authorised auditorsshall have access ro such data ror r"rir,"uiiii'ioi"n"rrrrequired.
6. Amendment and Review

,!:,i,T,'fi1ll!fjffn:il:.1i:?:::::1,,1'-:L:ry""e<r 3pAS vendors cr modiry re,ared:::lxr*ffi:ffi f J#".Ijl#i#:y jr,"",'riiy"j;j*,i,',::*;x,ffigJix;such amendment sha, come inro .rr" *.,rry t;;;.;;J'.i:ff1t,,,:?;:,lr;?r:f;ir$j
By signing berow, the pratform acknowledges the approved lisr of Tirircl-Iagrees to comply with all related inteeratio; o, il.^^-,,^^ -^-.., 'artyAd servers (3PAS) and
asrees ro comprv wirh arr rerated,n,"*.u,.i-un;;;;;il;:J;'.;,::jfii:::?,*j;T:.ilJ*:L:
Authorized Signatory:
Name:

Designation;

Date;

)1
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Annexure X: VTR Measurement Methodology

l. Scope and purpose

This Aanexure sets out the detailed methodology by which the view Through Rate (vTR) of
;lH"JjJ,'JlTilfi,trl l"}; [ffi and rep ortedr.,, ri .*p, *, .*".,.io, o, 

"*0,, ",.a
2. Approved Measur.ement Tools

l*:jlff?'-s 
musr integrate .nd serve ads excrusiverv rhrough a 3pAS as given in

i.#":t[]t 
rnust not substitute or bvpass the approved 3pAS without prior wrinen consenr

3. Tagging and Reporting Requirements

frffXfiquest' 
irnpression, and cornpletion evenr must carry the folowing parameters in

i. Campaign ID (as issued in the Release Order)
ii. platform/prop^elry 

i<lentifier (with Trafiic Source URL)iii, Timestamp of impression served completion of the eventiv. Device type (mobile, desktop, Cfr, ,uUt"rf
v. Geolocarion at least to the state/distriet level

b' Platforms must generate raw campaign logs and ag$egate reporls via the 3pAS dashboard,with data exports in CSV or JSON ior,riut. 
v ---- -ob'"oqrv rw,,ur

4. Data Validation and Reconciliarion
a' cBC rv,r access rear-time dashboards to monitor campaign perforrnance.b' within seven (7) working days of campaign completion, platforms must deliver areconciled vrR reporr certified bv their authorised rcpresenrarive, ;;;;;,'""t'i. Total Impressions Serveci

ii. Total Cornpleted Views
iii. Cornputed VTR (%) by device type and overall

VTR (%) : (Number of completed views + Number of impressions served)x l[Q
c' cBC may engage an inciependent auclitor or analytics parhrer to reconcile the platformreport against 3p.AS data,

5, Performance ahd penalty

a' If the reconciled vTR falls below the minimum threshold (g0% mobile/desktop/crv) b1,5-10 percentage points, the platform will incur a l0% billing reduction; if by l0*30 points, a20%o reduction; and if by more tha, 30 points, a 30% reduction followed by a detailed formal

b' Platfonns that rccord a recon,ciled vTR below 600/o inmore iha, thrce canrpaigns withinany tol'ling six-month period rnay be placed on a performance wafchli;; il;r';;sr.rspension of fuftre allocations, pending CBC review.

6. Disputc Escalation
a' [n case of disagreernent over reporled vTR figures, the ulatforr-n rnay reqt]e3t a joint auditwittrin r'ive (5) rvorking days of report delivery.

22



b' Ajoint audit team, comprising one cBC ,.p.rr.ntutire and one platform-nominatcd expefi,tvill review raw log files and 3pAS records.
c' The joint audit finding shall be submitted to DG, cBc whose decision in this regard sha,be final for billing and performance evaluation purposes.

7. Updares to Methodology
cBc reserves the right to amend this methodology tc align with evolving industry standards

il;:flff J:;fil:ffiTilil changes wilr be ,o,,.n,fi.ut"J in writing at reasi trrirty i:o)

By signing berow, the platform acknowiedges its understancling and acceptanee of this vrRmeasurement Methodology -----'-o -"e evwwl

Authorized Signatory:
Name:

Designation:

Date:

23
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#iTt'-t-Xch, 
i cat sp eci fi cari ons fb r Ad verti s emenr D erivery on

(To be Read in Sync with Annexure X)

I. Scope and Applicability

;il',JffiH;::'*:: }!.Tl1:|.;,an 
dards an d re q uirem ents rhat a I r emp aner r e d orr

adverfisements as mandated by cBC. 
consistent' high-quaJity delivery 

"ri"**,,-i,
Z. V,ideo Ad Delivery Specifications

i; iji Xfi[ffi::lT;Im::j:*:,,lll,:ff 
::::d 

s,andard Den ni,i on ( t 02 4 x 5 t a
b. Video ads must oe suumlttert f, ,i""A*ooieit"l f";rrje.g,, Mp4, Mov) and errcodedusing industry_standard codecs ,*rl, * ,* or equivalent.

i *H ff :ff H TIE:iYJif 
;; &om d i storti o,\ i"r r u".. a i, wi der v c o mp ar i bi e

*J;n:rr 
length shalr rrrr"*i"'r.rease orcter specifications, rvpicary in r0-seco,d

3. Ad Formats and protocols

i;i'lffr 
musr suppor video Ad serving Temprate (vAST) version 4.x orhigher for ari

:f;t,ffI.:r 
vjdeo PlaverAd Interface Defi,ition (vpArD) is requirecl for inreractive ad

i,illf,li:::ffiffi ';ffi3;;,i;;,:flil:j*,. are mandarorv ro enab,e toacking or

i;f,iir,.Jii::l:,':.,,0. ."*r",r,lo.i,*],'rl,n.,,arrrps, 
<revice rype, and gcorocarion

4, Banner and Display Ads

i,i.'ilili11-f,i#:llT,fl;1fr11;0"" dirnensions, with aminimrun size or320 x 50
b' suppoted banner-formatsin.tuJ, rot are not iimited to Medium Re*angre (300x250

;l}ii:i .1T Hffl :J 6,';:,',ffi1?;* " 
i 

" " *'*,-rE i o', o'#",,r, H a rr page (3 0 0 x 6 00

i;#Jl,,,1i1ffi:#::,*'ptimisJ ror smoodr pravback wirhour hincrering ad derivery

5. Connected T'V (CTV) Specifications
a' Platfonns servi'ng ads on crv rn,rst 

"nsure 
ad compatibirity with major, crv operating

;il::'t 
and devices, inctuding w"uor, ii-n, Arnazon rire iv, or*o,o TV, and smarr r'

i;fi1l,,rlllT,l1i'[:lfr.vrR il,eshords specined forcrvand support inreractive

6. Technical Integmfion and Testing

=ii,il}ffi 
l;:fll1ffi igi":m::;::,::*'*withCBc-approve<irhir<,1a*yad

b' cBc reserves rhe righr ,. .iar"ii."#ri"ro,o, performance resring, and quarity
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assurarce checks at any time,
c' Platforms must provide sandbox or staging environmenrs ror cBC testing upon request.

7. Reporting and Data Securify
a' Flatforms rnust offer.A.pr u"""r, for real-time campaign performance data, incruding

i[?,tT ir[rclicks' 
comPletions' and vTR, segrnented bv geography, demogr.aphy and device

b' Platfonns must retain all raw log files, auclittrails. reconcired reports and comprehensivelogs of all ad delivery events for a minimum of eighreen (ro ;""r,"r* from the campaign enddate and provide access to CBC upon request.
c' Data exchange must compry w;it, loo;un data protection Iaws, ensuring encrlption andsecure h-ansrn ission prctocols.

B. Updates ancl Compliance
a, CBC reserves the righr to update technical

lo ::*oty *ttt r"gur ui.';##;."|il# specifications to adopt indusrry best practices or
b' Platform operators must imprerne* rpi.i", and ensure continued compriance withinreasonable timeframes upon notification.
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