Government of India
Ministry of Information & Broadcasting
Central Bureau of Communication Regional Office, Chandigarh
Room No. 23, Block V, Ground Floor, Kendriya Sadan, Sector-9A, Chandigarh 160009

File no: 14/10/ICOP/2025-26/CBC/CH/C¢2| Date: 22.05.2025

REQUEST FOR PROPOSAL/TENDER DOCUMENT

Subject: Invitation of Bids for engagement of agency for organization of exhibitions on flagship Programs of
Government of India for the year 2025-26

1- Central Bureau of Communication (CBC), Ministry of Information & Broadcasting, Regional Office, Chandigarh
invites sealed bids from agencies for organizing exhibitions in the state of Himachal Pradesh, Punjab, Haryana and
Chandigarh on policies and programmes of Government of India.

2-The RFP Document containing the details of qualification criteria, submission requirement, brief objectives & Scope
of work and method of evaluation etc. is enclosed.

3-The RFP is also available on our website www.cbcindia.gov.in and the Central Procurement Portal:
https./eprocure.qov.in/e-publish/app

4- You may submit your bids in sealed envelope in prescribed format to the undersigned latest by 02" June 2025 (on
or before 1800Hrs), addressed to Dheep Joy Mampilly, Director, Central Bureau of Communication, Government
of India, Room No. 23, Ground Floor, Kendriya Sadan, Sector 9 A, Chandigarh - 160009

5-Queries/clarifications, if any, may be referred in writing to the officer mentioned above on
ro.chandigarh.dfp@nic.in; may contact on telephone (during office hours) till Oﬁtj'une, 2025.

heep Joy Mampilly)

Director/Chairperson

Tender Evaluation Committee
CBC RO Chandigarh
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File No: 14/10/1COP/2025-26/CBC/Ch/622

GOVERNMENT OF INDIA

MINISTRY OF INFORMATION AND BROADCASTING
CENTRAL BUREAU OF COMMUNICATION

REGIONAL OFFICE, CHANDIGARH

REQUEST FOR PROPOSAL / TENDER DOCUMENT

Invitation of Bids for engagement of agencies for organizing
Integrated Communication and Outreach Programmes / Exhibitions on
Policies, Schemes and Programmes of Government of India

Request For Proposal No:

Part O - Introduction

Bids (Technical and Financial) are hereby invited for design and execution of Integrated Communication &
Outreach Programs (ICOPs) / digital multimedia exhibitions, on turn-key basis, to be organized by the
Government, on policies, schemes and programmes of the Government of India. The bids are to be submitted
in separate sealed covers for each category, i.e. Big ICOP, Medium ICOP, Small ICOP, and Mini ICOP. An
indicative list of the government schemes to be focused in the exhibitions are available at Annexure V. The
detailed scope of work is given in Part Il of this RFP. Please super scribe the above-mentioned Title, RFP
number and date of opening of the Bids on the sealed cover, to avoid the bid being declared invalid. The bids
should be submitted in separate sealed envelopes, along with the soft copy in a pen drive. All the envelopes
should be enclosed in another sealed envelope super scribed with the RFP number and due date.

Pre-Qualification / Eligibility Criteria for Applying

Sl. No.| Pre-Qualification / Eligibility Criteria Documents required in support of claim
1 | The applicant should be a Firm/ Copy of Certificate of
Company / LP / Partnership /Proprietorship Firm / incorporation and Partnership Deed etc. as
Society, duly registered under the relevant laws, in applicable.
the state of either Punjab, Haryana, Himachal
Pradesh or the UT of Chandigarh.
2 The average turnover of the last three financial ITR / Audited Balance Sheets of last 3

years should be at least Rs. 1 Crores assessment years with CA’s Certificate stating
the net worth and turnover of the
organization for each year.

3 | The bidder must have executed at least 5 exhibitions / | Copy of Original Contracts along
events in the last 1 year, for each of which the work with Work Orders / Completion Certificates
order amount was greater than Rs. 10 lakhs

4 | Theapplicant should not ever have been blacklisted Self-Declaration by the applicant with seal
by any government department /organization / and signatures
body

Valid proof of office address such as Rent
Agreement / Property Ownership Document
/ Utility Bill (Electricity / Water / Telephone)
/ Shop & Establishment Certificate / GST

The bidder must have a functional and verifiable
registered office located in the North-West Region i.e.,
in the Union Territory of Chandigarh or the states of
Punjab, Haryana, or Himachal Pradesh.
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Registration Certificate showing the office
address.

6 | Additional Documents required

PAN Number, GST Number,
Bank Branch address with e- payment
Account details

Note: The applicant should also provide complete contact details such as name and address of the company,

name of the authorized signatory, mobile number, landline number and email ID on the letter head.

3. The address and contact numbers for sending Bids or seeking clarifications regarding this RFP are

given below:
a. Bids/queries to be addressed to Dheep Joy Mampilly, Director & HoO, CBC
RO, Chandigarh
b. Postal address for sending the Bids Room No. 23, Ground Floor, Kendriya Sadan,
Sector 9 A, Chandigarh - 160009
C. Name/designation of the contact personnel |Dheep Joy Mampilly, Director
d. e-mail ids of contact personnel ro.chandigarh.dfp@nic.in
4, This RFP is divided into five parts as follows:

Part I: Contains General Information and instructions for the Bidders about the RFP such as the time,
EMD, place of submission and opening of tenders, validity period of tenders, etc.

Part Il: Contains essential details of creative brief, services required, scope of works, list of

deliverables, etc.

Part lll: Contains Standard Conditions of RFP, which will form part of the contract with the successful

bidders.

Part IV: Contains special conditions applicable to this RFP and which will also form part of the contract

with the successful bidders.

Part V: Contains Evaluation Criteria and Format for Price Bids.

5. This RFP is being issued with no financial commitment and CBC, RO, Chandigarh reserves the right to change
or vary any part thereof at any stage. CBC, RO, Chandigarh also reserves the right to withdraw bid/ RFP at any

stage.

Part | — General Information

1. Last date and time for submitting the Technical & Financial Bids: 02/06/2025 — on or before 18.00 Hrs.

The sealed and cross-signed Bids should be deposited in person / reach the office address given above, by

the due date and time. The responsibility to ensure this lies with the Bidder.

2. Manner of depositing the Bids: Sealed Bids (Technical and Financial) should be submitted at the address

mentioned in para (3) of Part 0 of this RFP, by hand or by registered post, so as to reach by the due date and

time. Late tenders will not be considered. No responsibility will be taken for postal delay or non-delivery /
non receipt of Bid documents. Bids sent by FAX or e-mail will not be considered. Only those bids which are
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submitted to the mentioned address within due date and time will be opened.

3. Date of opening of Technical Bids by the Committee: 04/06/2025 — (If due to any exigency, the date for
opening of the proposals is declared a closed holiday, the proposals will be opened on the next working
day at the same time or on any other day/time, as intimated by the CBC, RO, Chandigarh.)

4. Place of opening the Bids:
Room No. 32, Ground Floor, Kendriya Sadan, Sector 9 A Chandigarh 160009. The Bidders may depute their
representatives, duly authorized in writing, to attend the opening of technical Bids on the due date and time.

The eligible agencies will be decided based on the qualification documents.

5. Forwarding of Bids: Bids should be forwarded by the Bidders under their original memo/letter pad furnishing
all details / documents inter alia as mentioned in para 2 (qualifying criterion) of Part 0, such as PAN Number,

GST Number, Bank Branch address with e-payment Account etc. with complete postal & e-mail address of
their office and the mobile number on which the Agency can be contacted.

6. Clarification regarding contents of the RFP: A prospective bidder who requires clarification regarding the

contents of the bidding documents may send their queries vide e-mail to ro.chandigarh.dfp@nic.in

mentioning the RFP title, number and date, not later than 2 days prior to the last date of submission of the
Technical Bids. Copy of the queries and CBC, RO, Chandigarh’s clarification will be emailed to respective
bidders.

7. Modification and Withdrawal of Bids: A bidder may modify or withdraw his/her bid after submission
provided that the written notice of modification or withdrawal is received by CBC, RO, Chandigarh prior to

deadline prescribed for submission of bids. A withdrawal notice may be sent by e-mail but it should be
followed by a signed confirmation copy to be sent by post and such signed confirmation should reach CBC,
RO, Chandigarh not later than the deadline for submission of bids. No bid shall be modified after the deadline
for submission of bids. No bid may be withdrawn in the interval between the deadline for submission of
bids and expiration of the specified period of bid validity. Withdrawal of a bid during this period will result
in forfeiture of Bidder’s bid security.

8. Clarification regarding contents of the Bids: During evaluation and comparison of bids, CBC, RO, Chandigarh
may, at its discretion, ask the bidder for clarification of his/her bid. The request for clarification will be given
in writing and no change in prices or substance of the bid will be sought, offered or permitted. No post-bid
clarification on the initiative of the bidder will be entertained.

9. Rejection of Bids: Canvassing by the Bidder in any form, unsolicited letter and post-tender correction may

invoke summary rejection with forfeiture of EMD. Conditional tenders will be rejected.

10. Validity of Bids: The Bids should remain valid for a period of one year from the last date of
submission of the Bids.




11.

12,

13.

14.

Earnest Money Deposit: Bidders, except Micro and Small Enterprises (MSEs) as defined in MSME
Procurement Policy issued by Department of Micro, Small and Medium Enterprises (MSME), are

required to submit Earnest Money Deposit (EMD) for an amount of Rs. 25,000/- along with their
bids. The EMD may be submitted in the form of an Account Payee Demand Draft / Banker’s Cheque
in favour of DDO, CBC RO Chandigarh or Bank Guarantee from any of the Public Sector Banks or a
private Sector Bank authorized to conduct government business as per Annexure-l. EMD is to
remain valid for a period of forty-five days beyond the final bid validity period. EMD of unsuccessful
bidders will be returned to them at the earliest after expiry of the final bid validity and latest on or
before the 30th day after the award of the contract. The Bid Security of the successful bidder would
be returned, without any interest whatsoever, after the receipt of Performance Security from them
as called for in the contract. The EMD will be forfeited if the bidder withdraws or amends, impairs
or derogates from the tender in any respect within the validity period of their tender.

Two-bid system: It is a two-bid system. The proposal of the Agencies, which meet eligibility criteria,

will be evaluated based on their technical presentation. Date of opening of financial / price bid is
06/06/2025. Financial/price bids of only those firms will be opened, whose technical bids are
found compliant/suitable after technical evaluation is done by CBC, RO, Chandigarh.

Maximum amount that can be quoted for ICOPs/Exhibitions (all amounts are inclusive of GST and
other taxes):

A) For Big scale ICOP/multimedia exhibition the quoted amount cannot exceed Rs. 11,44,000/-
B) For Medium scale ICOP/multimedia exhibition the quoted amount cannot exceed Rs. 4,50,000/-
C) For Small Scale ICOP / Digital Photo Exhibition the quoted amount cannot exceed Rs. 2,16,100/-
D) For Mini ICOP, the quoted amount cannot exceed Rs. 48,800/-

The financial bids quoting more than the said amounts will be rejected.

Preparation of Proposal: The bidders shall comply with the following during preparation of the
proposals.

a. The Proposal shall conform to provisions of RFP. Any interlineations, erasures or over-writings
shall be valid only if they are initialed by the authorized person signing the Proposal.

b. The Proposal shall be typed (preferably) or written in indelible ink (if required) and shall be
signed by the Respondent or duly authorized person(s) to bind the Respondent to the contract.
The letter of authorization shall be indicated by written power of attorney which shall
accompany the Proposal.

c. Proposals received by facsimile shall be treated as defective, invalid and rejected. Only detailed
complete proposals in the form indicated above, received prior to the closing time and date of
the proposal shall be taken as valid.




Part Il — Essential Details of Services Required

1. Creative Brief

a) Aim & Obijective:
The Central Bureau of Communication, Ministry of Information and Broadcasting is entrusted with

the mandate of contributing to the development of the nation, by leveraging the power and
potential of public service communication. The Bureau believes that people’s enlightened
acceptance, inspired contribution and active participation in government policies and programmes
is essential for development. In line with this belief, the Bureau seeks to educate people on how
government policies and programmes could contribute to addressing developmental challenges and
opportunities, and based on this, to inspire their participation in developmental activities.

The Integrated Communication and Outreach Programmes are an important tool which is being used
by CBC towards this goal, to reach out to people in both rural and urban areas, in their own language
and culture. Cultural programmes, showcasing and explanation of government policies through
exhibitions and through domain experts and other citizen engagement activities are conducted as
part of these ICOPs. Depending on the scale, they are classified into Big, Medium, Small and Mini, as
pointed out in previous sections. What is common among them is that all ICOPs aim at bringing in
behavioural change and enhanced participation in the developmental process.

The Regional Office of CBC Chandigarh, with nine field offices, located across Himachal Pradesh,
Punjab, Haryana and Chandigarh, is responsible for performing the above functions in these four
states / UT. Towards this end, the CBC, RO, Chandigarh invites technical and financial proposals for
organizing Integrated Communication and Outreach Programmes / Exhibitions on Policies, Schemes
and Programmes of Government of India.

The total numbers of ICOPs to be organized are approximately as follows: 02 Big, 05 Medium, 08
Small and 40 Mini ICOPs. The ICOPs are proposed to be organized during June 2025 to March 2026,
in Punjab, Haryana, Chandigarh and Himachal Pradesh. The location may be in rural areas as
well. The location may change if the condition so demands. All the exhibits are intended to be in
Hindi, Punjabi and / or English. The selected agencies must design, fabricate, install and run the
exhibition during the proposed time period on turnkey basis.

The contract could be extended by one more year up to 31° March 2027, with mutual consent and
on agreed terms and conditions.

b) Target Audience: In general, the target audience will be the general public, youth, students, women,
etc. who will visit the venue of the exhibition.

2. Scope of Work:

A. The scope of the work is as follows:

a) For Big ICOPs / multi-media exhibitions for 5 Days + 2 Days Pre-Event Engagement activities (Total

07 Days) at given locations in any location of the state mentioned above. Ideation,

conceptualization, duration, research, scripting, layout, designing and mounting the exhibition on

5




turn-key basis. The design and execution must include the following items:

>

VV VYV A\

A\

Creative designs for display highlighting developmental challenges and opportunities of
relevance to the region and explaining how government policies and programmes could

address these.

Conventional exhibition panels with vinyl foam printing, Backlit panels - rotating and static,
Standees, Banners, Signature Boards, Visitors Book, etc. befitting the venue

Innovative digital means of engaging audiences — LED Panels, LED TVs, LED Walls,
Touchscreen kiosks, Virtual Reality (VR) experience, Augmented Reality (AR) experience,
Croma green screen photo booth, 360-degree selfie camera, Holographic Projection or
immersive display and other interactive digital media providing personalized experiences

Fabrication & Installation of display aids

3D-Photo booths / Selfie Corners with innovative ideas, providing linkage with social media
Organizing competitions based on exhibition themes; adequate prizes / mementos
and certificate print-outs to be distributed to participants / winners

Artistic gates with artwork, logos, murals, highlighting the theme and name of
Departments in Hindi and English (two in number)

Designing of an appropriate fascia & entrance lobby in innovative form
Innovative and interactive games for engagement of audience

Use of relevant hashtags and innovative ways for promoting on social media
Submission of a final report (two copies to be given to CBC, RO, CHANDIGARH) and

video capsule of 2-3 minutes, including drone shooting
Developing good quality Audio-Visual content for pre-publicity
The deliverables of the digital interactive personal experience may not be limited to

the above-mentioned items. The bidder may suggest other innovative ideas.

b) For Medium ICOPs / multi-media exhibitions for 3 Days + 1 Day Pre-Event Engagement

activities (Total 04 Days) at given locations: Ideation, conceptualization, duration, research,

scripting, layout and designing and mounting the exhibition on turn-key basis. The design

and execution must include the following items:

>

>

Creative designs for display highlighting developmental challenges and opportunities of
relevance to the region and explaining how government policies and programmes could

address these.

Conventional exhibition panels with vinyl foam printing, Backlit panels - rotating and static,
Standees, Banners, Signature Boards, Visitors Book, etc. befitting the venue

Innovative digital means of engaging audiences — LED Panels, LED TVs, LED Walls,
Touchscreen kiosks, Virtual Reality (VR) experience, Augmented Reality (AR) experience,
Croma green screen photo booth, 360-degree selfie camera, Holographic Projection or
immersive display and other interactive digital media providing personalized experiences
Fabrication & Installation of display aids
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YV VV Y V

Y

3D-Photo booths / Selfie Corners with innovative ideas, providing linkage with social media
Artistic gates with artwork, logos, murals, highlighting the theme and name of

Departments in Hindi and English (two in number)

Designing of an appropriate fascia & entrance lobby in innovative form
Innovative and interactive games for engagement of audience

Use of relevant hashtags and innovative ways for promoting on social media
Submission of a final report (two copies to be given to CBC, RO, CHANDIGARH) and

video capsule of 2-3 minutes, including drone shooting
Developing good quality Audio-Visual content for pre-publicity

The deliverables of the interactive personal experience may not be limited to the above-

mentioned items. The bidder may suggest other innovative ideas.

c) For Small ICOPs / Digital / Photo exhibitions for 2 Days + 1 Day Pre-Event Engagement

activities (Total 3 Days) at given locations: Ideation, conceptualization, duration, research,

scripting, layout and designing and mounting the exhibition on turnkey basis. The design

and execution must include the following items:

>

V VV V V

Creative designs for display highlighting developmental challenges and opportunities of
relevance to the region and explaining how government policies and programmes could

address these.

Conventional exhibition panels with vinyl foam printing, Backlit panels - rotating and static,
Standees, Banners, Signature Boards, Visitors Book, etc. befitting the venue

Innovative digital means of engaging audiences — LED Panels, LED TVs, LED Walls, Touch
kiosks, Virtual Reality (VR) experience, and Augmented Reality (AR) experience.
Fabrication & Installation of display aids

Engaging subject experts for research, scripting and content developing
Designing of an appropriate fascia & entrance lobby in innovative form

The deliverables of the interactive personal experience may not be limited to the

above-mentioned items. The bidder may suggest other innovative ideas.

d) For Mini ICOP: There will be no Exhibition in the ICOP. The Mini ICOP would be a 1-Day

Interaction Programme wherein agency needs to provide the following:-

>

Backdrop, Banners (minimum 6), foldable standees pertaining to Theme of ICOP, seating
arrangement for tent (if required), VIPs and participants (minimum 100), Refreshment for
all Participants (Mini. 100), Gifts (as decided by the Nodal officer of the ICOP) for the winners
of activities organized during for programme, Mementoes for VIP / Dignitaries.

B. Exhibition Infrastructure:

a. (i) Big ICOP / Digital / Multimedia Exhibition (5 Days) (Deliverables)

Duration: 5 Days of Exhibition and 2 Days Pre Event Engagement
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1.Venue Setup

» German Hangar/Dome structure covering approx. 3000 sg. ft.

»  Backlit/Acrylic Panels (Minimum 45-50 Panels)

»  Facia of the exhibition

» Game zone including AR/VR

>  Stage (size of Stage will decided by the Nodal officer), sofas, centre table, and backdrop
for inauguration and events

> Seating for 100—200 people with sound, lighting, and support systems

»  Rent for indoor halls to be borne by the agency (if applicable)

2.Audio-Visual Equipment

Video Wall (P2/P3 technology, size as decided by Nodal officer of the ICOP)
Podium with 4 stand mics and 2 wireless mics

Sound System for Cultural Performances

Soundless power backup system

YV VVY

3.Stalls & Seating
> 6-8 stalls (10x10 ft.) along with tables and chairs
4.Hospitality
> VIP refreshments on the inaugural day (Will be pre-informed by the nodal officer)
> Daily refreshments for 150-200 attendees (Refreshment should be of Rs. 80/- per box
Minimum)
» Snacks & beverages for attendees
5.Security & Maintenance
» 2 Housekeeping staff for all days
» 2 Security guards throughout the event
» Fire extinguishers, fans, coolers
6.Publicity & Promotion
> Ten (10) banners (6x3 ft.) at venue and city points
» Auto-rickshaw announcements (For Pre-event publicity)
> Printing of Pamphlets and distribution (In consultation with Nodal officer)
7.Photography & Videography
> Coverage of all days with professional photographic services / Drone Shoots for at least 2
days
» 5-10 Minutes video making / recording of bites
8.Staffing
> 1 Anchor for conducting activities for all days
» 2-3 Demonstrators for each day of exhibition
» Event Manager for taking care of overall arrangement
9.Guest Reception & Gifting
» Welcome with flowers and bouquets
» Customized mementoes for dignitaries
> Gifts for winners / participants of daily activities (Price and Quantity of Item shall be decided
by the nodal officer of ICOP at the venue)
> All activities to be coordinated with the Nodal Officer

All deliverables items/services must be executed in close consultation with the designated Nodal Officer to
ensure theme alighment and event objectives.

b (ii) Medium Scale ICOP / Digital or Photo Exhibition (3 Days) (Deliverables)
Duration: 3 Days of Exhibition and 1 Day Pre Event Engagement
1. Venue Setup

> Hangar/Pagoda/Dome structure (2000 sq. ft.)
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YV VYV VY

>

Backlit/Acrylic Panels (Minimum 30-35 Panels)

Facia of the exhibition

Game zone including AR/VR

Stage (size of Stage will decided by the Nodal officer), sofas, centre table, backdrop
Seating for 100-200 attendees

Rent for indoor venue to be borne by agency (if applicable)

2. Audio-Visual Equipment

>
>

Video Wall for all the three days, Sound System for thematic cultural Performances
Podium with 3 stand mics and 2 wireless mics

3. Stalls & Seating

>

Three (5-6) stalls (10x10 ft.) along with tables and chairs

4. Hospitality

>
>

Refreshments for 120-150 attendees daily, at a minimum cost of Rs. 80/- per box
Inaugural day VIP refreshments as decided by the Nodal officer of ICOP

5. Security & Maintenance

>
>

2 Housekeeping and 2 security personnel
Fire extinguishers, fans, coolers

6. Publicity & Promotion

>
>
>

Eight (8) banners (6x3 ft.)
Printing of Pamphlets and distribution (In consultation with Nodal officer)
Auto-rickshaw announcements and pampbhlet distribution

7. Photography & Videography

> Full coverage for all 3 days / Drone shoot etc., at least for inaugural day
> Short Videos / recording of bites
8. Staffing
> 1 Anchor for conducting activities for all days
> 1 Demonstrator for exhibition
> Event Manager for overall arrangement

9. Guest Reception & Gifting

>
>
>

Flowers and bouquets for VIPs
Mementoes for VIPs
Gifts for participants (as decided by Nodal Officer)

All deliverables items/services must be executed in close consultation with the designated Nodal Officer to
ensure theme alignment and event objectives.

c. (iii) Small ICOP / Digital or Photo Exhibition (2 Days) (Deliverables)

Duration: 2 Days of Exhibitions and 1 Day of Pre Event Engagement

1. Venue Setup

>

YV V VY

>

Tent/Pagoda/Dome structure (1000 sq. ft.)

Backlit/Acrylic Panel/Photos (Sub-board) (Minimum 30-35 Panels)

Facia of the exhibition

Game zone

Stage (size of Stage will decided by the Nodal officer), sofas, center table, and backdrop
Seating for minimum 100 attendees

Indoor venue rent, if applicable, to be paid by agency

2. Audio-Visual Equipment

>
>

Podium with 3 stand mics and 2 wireless mics
Video Wall

3. Stalls & Seating

>

Two (2-3) stalls (10x10 ft.) with tables and chairs

4. Hospitality

>
>

Refreshments for guests on inaugural day for VIPs (will be pre-informed by the nodal officer)
Daily refreshments for attendees (approx. 100) at a minimum cost of Rs. 80/- Per box
9




Security & Maintenance

» 1 Housekeeping and 1 security personnel

» Fans, coolers, fire extinguishers
Publicity & Promotion

» Printing of pamphlets

> Five (5) banners (6x3 ft.)

» Auto-Rikshaw announcement

» Printing of Pamphlets and distribution (In consultation with Nodal officer)
Photography & Videography

» 1 Professional photographer for 2 days

> Short Videos / recording of bites
Staffing

» 1 Anchor for conducting activities for all days

» 1 Event Manager for taking care of overall arrangement
Guest Reception & Gifting

» Bouquets, mementos for VIPs

>  Gifts for participants

All deliverables items/services must be executed in close consultation with the designated Nodal Officer to
ensure theme alignment and event objectives.

d (iv) Mini ICOP

No Exhibition in Mini ICOP

Duration: 1 Day Event and 1 Day Publicity
1. Venue Setup & Decoration

» Venue will be provided by CBC

Thematic backdrop

Minimum six (6) banners and 8 foldable standees
Comprehensive decoration aligned with the theme
Seating Arrangement for 100-120 people and VIP sofa
Stage setup for cultural activities

YV VYV VYV

Audio-Visual & Equipment

» PA system and sound support
> Provision of fans, coolers, and fire extinguishers

Hospitality
> Refreshments for 100-120 people
> Cost for each item of refreshment must be minimum Rs. 80/- per box
Staffing
» 1anchor and 1 event manager
> 1 housekeeping staff
Publicity & Engagement
» Auto-rickshaw announcements
» Pamphlet distribution
» Student competitions
Guest Reception & Gifting
» Bouquets for dignitaries
» Customized mementoes
»  Gifts for winners of competitions

All deliverables items/services must be executed in close consultation with the designated Nodal Officer to
ensure theme alighment and event objectives.
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