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Subject: Empanetment ofAV Producers Generat Poo[ - Stage-ll Evatuation - regarding.

This is with reference to the subject cited above and the apptications submitted by interested

entities to CBC for empanetment as AV Producers under GeneraI Poot. Att the apptications
(General and Staftup Poot) successfutty submitted between 13th Sept 2024 - 25th Feb 2026

are u nder scrutiny in accordance with the Policy Guidetines for Empanetment as Audio-Visual

Producers/ Agencies.

2. The first set to appticants under General PooL that have been found fit for panicipation in

Stage - ll evatuation based on poticy guidetines are enctosed as Annexure - l. Att the other

apptications received during the above referred time period under General and Staftup Poot,

are u nder scrutiny.

3. The appticants listed in Annexure - I and Annexure - ll are invited for Stage-ll evatuation to

be done by the Empanelment Advisory Committee from 11:30 Hrs onwards on 11th March

2026 and 12th March 2026 respectivety the foltowing venue:

Room No.259, Main Conference Hatt, Second Ftoor

CentraL Bureau of Communication, Soochna Bhawan, CGO Comptex

Lodhi Road, New Dethi

5. Appticants that have been shorttisted for Stage-ll evaluation are advised to ensure that at

[east one representative is present at the venue to detiver a presentation. The presentation

should inctude the Showreel of past work, concept nole, creative conceptuatisations, anci

scratch creatives focusing on any one theme tisted in this advisory. Ptease refer to the

guidetines provided in Annexure - lll for detaited instructions.

6. For any queries, ptease write to evernpanetmertt-ctr]l@gmatle om.
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This issues with the approvaI of the competent authority



ANNEXURE - I

1 1'h March 2026 - Presentation Schedule - Generat Poo[ Agencies

S. No. Agency Name Category Time Stot

1 ABP NetWorK PVt Ltd A 11:30AM-11:50AM

2 Abhishek I.4 ishra A 11:50AM-12:10PM

Abhishek l\4 ishra C 12:10 PI\4 - 12:30 PM

4 ARG Outtier Media Pvt. Ltd. 12:30 PIV - 12:50 PM

5 ARG Outtier lvledia Pvt. Ltd. C 12:50 Plvl - 01 :1 0 PM

6 Associated Broadcasting Company Pvt Ltd A 01 :10 PM - 01 :30 PM

7 Bhavya Broadcast Private Limited A 01:30 PIY - 01:50 PM

o Bhavya Broadcast Private Limited C 01:50 PM - 02:'10 PM

Break 02:10 PM - 02:20 PI"l

9 Consider Done ConsuLta nts LLP 02:20 PM - O2:4O Ply|

10 Espranza lnnovations Private Limited A 02:40 PM - 03:00 PM

11 Greynium lnformation Technotogies Pvt. Ltd. A 03:00 PM - 03:20 PM

12 Greynium lnformation Technotogies Pvt. Ltd. (- 03:20 PM - 03:40 PM

13 Independent News Servlce Pvt Ltd 03:40 PM - 04:00 PM

14 Kesarl Connect Private Limited 04:00 PM - 04:20 PM

15 Limetight Corp C 04:20 PYI - 04:40 PM



ANNEXURE- II

12'h March 2026 - Presentation Schedule - GeneraI Pool Agencies

G',

S. No. Agency Name Category Time Stot

1 M Mdvertising t 1'1:30 AM - 11:50 AM

2 Mo Mantra Marketing Private Limited 1 '1 :50 AM - 12t10 PM

3 Moksha Media Production Private Limited c 12:1 0 PM - 12:30 PI.4

4 Nomadz Digitatand lnnovation Private Limited 12:30 PM - 12:50 PN4

5 Nomadz Digitat and lnnovation Private Limited c 12:50 PM - 01 :10 Pw

6 Razzrrtalazz Fitms Pvt Ltd A 0'1 :'1 0 PM - 01 :30 PM

7 Scintitta Kreations Private Limited A 0'1 :30 PM - 0'1 :50 PM

8 S G Dreams ['ledia Ventures C 01 :50 PM - 02:10 PPI

I Su nsh ine Pictures Limited A 02:'1 0 PM - 02:30 Pf4

10 TV. Today Network Limited A 02:30 PM - 02:50 PI.4

11 T.V Today Network Limited C 02:50 PM - 03:10 PM



ANNEXURE - III

GeneraI Guidetines for Stage-lI TechnicaI Evatuation of the AV-Producers/Agencies

under StarLup Poot

AV Producers/agencies that have successfutty quatified Stage-l of the evatuation are hereby

required to make a presentation before the Empanelment Advisory Committee. The

presentation must inctude the fottowing materiats submitted on a pen drive, ctearty Labetted

wlth the agency's name:

1 . Showreet of Past Work:

i. lt must contain sector-wise cottation of a minimum of 10 different approved AV

Production works for each sector as apptied for by the agency.

ii. The showreet must be segmented into sections, each dedicated to one sector for which
the agency has apptied.

iii. Each section must showcase gtimpses of at least '10 jol]s successfutty executed by the
agency on a sector-specific topics.

iv. Each gtimpse in the section must be preceded by a titte stide ctearl.y mentioning the
fotlowing: Name of the fitm, Name of the ctient, Duration of the fitm, Year of Production
and name of the award it has received (if any).

v. The showreel may have a maximum duration of 2 minutes per sector.
vi. Agency is atso advised to bring comptete version of the fitm showcased in the showreel

for inspection by the committee.

2. Documents to support the works presented in the showreet:

i. Agency must submit a summary sheet for each sector as apptied for ctearty giving the
details in the format mentioned betow:

S. No Name of the
Fitm

Name of the

Ctient
Year of
Production

Work Order
No.

Work
Comptetion
Certificate
No.

ii. The agency must submit the corresponding job orders/comptetion certificates against
each work presented in the showreet.

3. New Campaign Brief: Concept note, creative conceptua lizatlons, and scratch creatives

focused on any one theme from the tist betow:

i. Sociat & Public Welfare: Census of lndia 2027

ii. Economy, Finance & lnfrastructure: Al for Rurat lndia

@



iii. NationaI lntegration, Defence Diplomacy, Planning, and Democracy:

InternationaI Fteet Review 2026

iv. Culture & Tourism: Cutinary heritage of lndia's regions

v. Environment & Energy: Batanced Use of Fertilisers

vi. Legat, Administration, Personal, Vigilance, and lnvestigation: Citizen-centric

administrative reforms

4. New Campaign Brief must at least cover the following:

i. Concept Note: lt shoutd at the minimum contain the primary goats of the campaign,

articu late the key messages that the campa ign intends to comm unicate to the audience

and describe the creative direction and approach that witt be used to convey the key

message effectivety.

ii. Creative Conceptualisations: lt should inctude the artistic interpretation of theme or

narratives retated to the campaign.

iii. AV Scratch:

a. lt shoutd be for a duration of 2 to 5 minutes in case of Category'A' appticant,

b. lt shoutd be for a minimum duration of 2 to 15 minutes duration in case of

Category B

c. lt shouLd be for a min imum duration of 60 seconds (one audio spot a nd one video

spot) in case of Category 'C'

5. Points to Note:

i. If an agency applied only for one sector, it must produce the scratch creative sotely on

that specific sector's topic. ln cases, where an agency has apptied for muttipte sectors,

it needs to choose a topic from amongst any one sector it apptied for, to produce the

scratch creatives.

ii. Ptease ensure at[ materials are compiled and submltted in accordance with the above

requirements. Klndty refer to the Poticy Guidetines for Empanetment of Audio-Visuat

Producers/Agencies uptoaded on https://cbcindia.gov.in for detaited information.


